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The Merchant, Socialism and Co-operative 
Societies 


HE light-waisted intellects continue to cast asper- 
sions on the merchant, on all convenient occasions. 
A socialistic organization in the west passed a resolu- 
tion the other day calling on the government to “abol- 
ish all merchandising for profit,” all distribution of 
commodities to be taken over and performed by the 
government. The intelligent consumer would shudder 
at the prospect; he has seen “the government” do busi- 
ness, and he knows it costs him extra money. 
Here are two points: that terms “profits” ought to be 
cast out of the language; and socialism will some of 
these days be recognized, when people get awake, as 


a gigantic German joke on the rest of the world, Ger- 


many having first been made immune to it, by the de- 
velopment of a set of ruling interests which would keep 
the cult in a hopeless minority, utterly powerless, for 
a thousand years of agitation. 

For “profits,” substitute the truthful term, 
“earnings.” Because that is the truth precisely; 
the merchant, as well as-his brains and his capital, 
is entitled to just wages; and on the whole, that is 
all he gets—even when he is lucky. Too often he 
fails to get even decent returns for his capital, to 
say nothing of adequate pay for his useful services 
to the community. 

As to the heavy-footed joke of German achilles it 
might perhaps be more justly regarded as one of those 
contagious poisons which Germans have been spread- 
ing over the world so industriously for the last few de- 
-cades, first making sure that they did not prove too 


catching at home—as a nation which had discovered a 
means of wholly stopping smallpox might spread the 
disease elsewhere, knowing that its own people were 
immune. 

To accomplish any direct damage, it would have to 

become the ruling power of a nation; and as stated, 
the German socialistic party is utterly impotent, with- 
out any more chance of success against the combined 
power of burghers, soldiers, agrarians, officialdom and 
Junkerism, clear up to the emperor, than the western- 
er’s “gasoline dog chasing an asbestos cat through 
Tophet.” 
- The ruling powers know they are perfectly safe from 
it; but if Russia, for example, could be induced to ex- 
periment with it—aha! Or if France, or England, 
or America could be poisoned with it—another 
aha! Russia did experiment with it; and is in process 
of rendering the world one of the greatest services 
within the scope of Russian abilities, by the instructive 
object-lesson presented, the visible, palpable, tangible, 
evident and inevitable results of yielding to the great 
Marxian joke. Germany is full of Frankensteins, al- 
ways creating mechanical, philosophic or economic 
monsters. This is one of them, designed for war serv- 
ice outside the empire, and kept safely under chains 
at home. 

The merchant will hold his own, in the estimation 
of intelligent people, wherever his case is properly 
presented, for the simple reason that he works for his 
living, performs a useful service to the community. 
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There never was a more foolish notion than that which 
is drilled into the ignorant wage-worker by demagogues, 
the notion that “We do all the world’s work.” No 
one class can set itself up as the sole and only working 
class. These truths will be learned, slowly or swiftly, 
by the various schemers who are busy getting up “co- 
operative associations” out West. And the Grangers 


can give them the benefit of considerable expensive ex- 


perience, if they want it. “Beating the middle-man” 
is an old, old game; and new victims are always com- 
ing up. 


EDUCATION BY THE 
POUND-MILE 


O you wish to put a tariff on intelligence? 
Do you want to levy a tax on education? 

Congress does. Your Congress. What! You didn’t 
know about it! 

Read: 

At the last session Congress passed a law which es- 
tablishes a postal “zone” system for magazines and 
periodicals. It passed a law increasing the postage 
on periodicals to you, the readers of this publication, 
from 50 to 900 per cent. And it did it by reestablishing 
a postage “zone” system that was abolished by Presi- 
dent Lincoln in 1863. Instead of a flat rate, made as 
cheap as possible in order that there could be a chance 
for the intelligent consideration of public questions to 
reach the farthest limits of the country and the most 
remote habitation on an equal basis, the magazines con- 
taining all this discussion and all the best fiction and 
all the best art must hereafter pay an excess rate like 
so much fish or canned lobster or fabricated steel. 

You are going to buy your education by the pound- 
mile now. It isn’t a free flowing stream from which all 
may drink. It has been dammed and its flow checked. 
Congress did it. If it would bring any increase to the 
revenues of the country that would amount to any- 
thing, it would never be opposed. But it wont. It 
will drive magazines out of business. 

We wouldn’t say that the discussion of public ques- 
tions in the magazines, which sometimes calls attention 
to the delinquencies of Congress and public officials, 
resulted in the enactment of this law. We would not 
say that it is a form of censorship that is really pro- 


hibited in spirit by the Constitution, although the law 
has been so cleverly drawn that it probably cannot be 


called unconstitutional. We will not say that about it 
although we could. We simply call your attention to it 
because we don’t believe you know it. And further 
than that, we don’t believe you'll stand for it. 

Write to vour Congressman about it. And demand 


the repeal of this particular passage. 


WHAT ABOUT BOOTS 
FOR FALL? 


UCH a season for oxfords! February’s opening gun 
was the surprise of the retail shoe trade. Store 
after store reported “sold out to the last pair” in Feb- 
ruary and March, an unheard of thing in merchandis- 
ing. 

Yet isn’t it logical when women buy straw hats in 
mid-winter? The harmony in costume warrants the 
out-of-season purchase of footwear as well. Now with 
a nation-wide demand for oxfords and low footwear— 
will the change to boot models be early or late? If an 
August demand for gray and tan boots should develop 
then the precedent of “beating-the-season-out” holds 
good. But what about spats? The feeling exists that 
low footwear will be a Fall factor in merchandising 
supplemented by spats. The retail trade should en- 
deavor to bring about a sharp line of contrast in foot- 
wear. The idea of a “Low Shoe Day” is this season 
not so urgently necessary in some sections of the coun- . 
try—but the idea of a fixed “High Shoe Day,” Septem- 
ber 15 or October 1, would be a great factor in regu- 
lating the orderly progress of season upon season. This 
is a work co-operating in character, which every shoe 
association can plan now for actual and practical dem- 
onstration in the early Fall. From the “Low Shoe 
Day” publicity campaign featured in this issue many 
ideas can be gleaned for Fall publicity on boots. 


MAN-POWER AND 
SELLING SHOES 
VERY observer of the great battles now being 
fought “over there” says that the crying demana 
is for more and more men. It is in man-power that 
the Allies must overwhelm the Huns. When wave 
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after wave of Germans sweep down upon the outnum- 
bered heroes no mortal power can prevent the line from 
bending—but it takes men, men and more infantry 
men to kill off the Huns. The rapid transportation of 
American soldiers across seas means the stemming of 
the barbaric flood. Not one million but five million men 
must go across. 

Now speaking from the viewpoint of continuity of 
business in your store. Isn’t it a prime necessity that 
good store service must go on? Isn’t it true that gond 
retail salesmen are hard to hold and get? Now this 
can mean but one thing—development of sales-power 
through women sales-people. 

The intelligent sales-girl in the shoe store, especially 
on the children’s and misses’ side as well as the women’s 
side, is a factor in the continuity of good service to the 
public. Shoes must be sold aided by fitting—not by 
the wrap-up system. The question of economics comes 
in, for the shoe well fitted gives twice the effective serv- 
ice. If you have not given thought to the place of 
women in shoe selling do so NOW for the War is tak- 
ing our young men who have been the mainstay of 
salesmanship in the shoe stores of America. 


WHAT WOMEN SPEND 
FOR FOOTWEAR 


MERICA has long maintained the leadership in 

fashion in the masses. In no country on the face 

of the globe is style so general, taking the entire popu- 

lation as a measuring base. No matter what the yearly 

income of the woman might be she finds in good dress 
an incentive to good footwear. 

Style in dress communicates itself in the allied desire 
for style in footwear. One has but to see the store or 
factory worker in cities and towns to realize that 
clothes and footwear are a major consideration with 
women no matter what the size of. the pay envelope. 
Taking a cross section of all classes and we find that 
footwear is not only a leading topic of discussion but 
of actual expenditure. What the average outlay for 
footwear and for attire is graphically given in a recent 
bulletin of the U. S. Bureau of Labor. The bureau 
supplies the following figures which result from a study 
of the expenditure for apparel of a selected group of 
women with incomes of from $300 to $1,100 a year— 
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finding that the average woman spent $117.49 for ap- 
parel, of which $14.20 a year is for shoes. Women, re- 
gardless of their incomes, spend more for their shoes 
than they do for their hats, according to the bulletin. 

The item for shoes is the largest item of expense for 
apparel, except the item for outside clothing including 
sweaters, waists, skirts, coats and dresses. 

The woman with an income of $300 a year spent 
$44.42 a year for all apparel. Of this $7.57 is for shoes. 

The woman with an income of $1,000 a year spends 
$201 a year for clothing, and $21.25 of this is for shoes. 

Fourteen per cent of the income of the woman who 
has $300 a year is spent for apparel, and one-sixth of 
the money spent for apparel is for shoes. 

Twenty per cent of the income of the woman who 
has $1,000 a year is spent for apparel, and one-tenth 
of that is spent for footwear. : 

Now this compilation is national in scope—and as 
such it actually hits below the expenditures local to 
most city and town shoe stores insofar as footwear is 
concerned. It is by style alone that the average can be 
maintained—therefore study and show styles and more 
styles. 


SHIPS SAVE THE 
RACE ONCE MORE 


HE only thing that prevented people from clamor- 

ing for reservations in the Ark of Noah, weeks in 

advance, was the fact that they didn’t believe any flood 
was coming. 

Today we have no such excuse for not buying Lib- 
erty Bonds. We KNOW the War is HERE. 

Uncle Sam’s arm is three thousand miles long—but 
Liberty Bonds are the very sinews of that long arm, 
stretched out in support of the men in the battle line 
of Liberty. 

We are now seeing war at flood. In the days of Noah 
one ship saved the human race. In the big world today 
the race still looks to ships for its salvation. Liberty 
Bonds mean ships, soldiers and safety. Let us not 
think complacently of what we have done for the Lib- 
erty Loan, but let us do our utmost. 
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State Associations of Maine, New Hampshire, Vermont, Massachusetts, 
Rhode Island and Connecticut Will Meet at Hotel 


FTER weeks of planning the All-New England 
Conference of shoe merchants will be an assured 
success. ‘The convention is held under the auspices of 
the Massachusetts Retail Shoe Merchants’ Association 
and the one day’s session includes industrial ta!ks in the 
morning, complimentary luncheon at noon, round table 
discussions in the afternoon, a banquet and a style show 
as the feature to climax the busiest 
association day in New England. 

The executives of Associations who 
will lead their divisions are: 

New Hampshire—Pres. M. C. 
Austin, The Dodge Shoe Co., Man- 
chester; Sec’y J. R. Spear, Barton 
Dry Goods Co., Manchester. 

Maine—Pres. Fred S. Smith, The 
Palmer Shoe Co., Portland; Sec’y 
James A. McFaul, Palmer Shoe Co., 
Portland. 

Vermont—Pres. C. A. Brown, The 
Clauson Shoe Co., Rutland; Sec’y 
Frank J. Hendee, Burlington. 

Rhode Island — Pres. Geo. E. 
Peirce, Thos. F. Peirce & Co., 175 
Westminster St., Providence; Sec’y 
Roy S. Whitmore, 252 Butler Ex- 
change, Providence. 

Connecticut—Pres. J. C. Sher- 
wood, Waterbury, Conn.; Sec’y A. 
Raymond Webster, The Elm City 
Shoe Co., New Haven. 

Massachusetts—Pres. Hollis B. Scates, Wm. Filene’s 
Sons Co., Boston; Sec’y. J. J. Buckley, Regal Shoe Co., 
Boston. 

MORNING SESSION 

1. Buying problems for Fall Involved in Wartime 
Conditions. By Pres. H. B. Scates. 

2. The Leather Market and Shoe Manufacturing 
Conditions of Today and Their Effect upon Shoes to 
be bought for next Fall. By Frank R. Briggs, Thos. 
G. Plant Co. By Alfred M. Donovan, E. T. Wright Co. 

3. Reasons Why a Dealer’s Business must be Kept 
in a Liquid Condition. Economies in operation that 
must be enforced. Store Leaks that Cost Money which 
Might be Saved. More Sales per Clerk, to Keep Down 
Selling Costs. Small Extravagances which in Them- 
selves are Small, but in the Aggregate Represent Sev- 
eral Per Cent Added to the Overhead. By D. F. Sulli- 


van. 


Brunswick, April 23rd 





HOLLIS B. SCATES 
President Massachusetts Retail Shoe Mer- 


chants’ Association 








4. Increasing the Turnover and Keeping up the 
Volume of Pair Sales. By I. H. Morse. 

5. Wartime Shoe Help. Breaking in Women to take 
the Place of Men. Breaking in New Women. Point 
out the Necessity of Making New Help, Instead of 
Merely Advertising for Help and Taking away from 
some Other Store, which in Turn, Will Do the Same 
Thing. The Issue of Training New Women Clerks 
Must Be Squarely Faced. By W. W. 
Willson. 

6. Closer Co-operation Between 
Merchant and Clerks. Between Mass. 
Shoe Retailers Association and Bos- 
ton Retail Shoe Clerks Association. 
Extending the Work of the Boston 
Clerks to Other Towns. Making 
Clerks More Efficient, Better Fitters. 
Individual Training vs. Collective 
Training. By C. W. Pollock. 

7. Complaint Adjustments with 
Consumers. Standardizing Com- 
plaints. A Universal Policy on Pat- 
ent Leather Wear. Wood Heels 
Splitting in Shank. Shank Ripping. 
Turn Soles Ripping. Shoes Ripping 
in Back Seam Because Not Properly 
Laced. Guarantee of Soles. Toe 
Repairs on Turn Footwear. No Re- 
placement of Damaged Shoes Except 
by Customer Paying Fair Price for 
- Service. By I. H. Morse. 

8. How can New England Shoe 
Dealers Get More Out of the Asso- 
ciations? Strengthening the Massa- 
chusetts Association. Strengthening 
other New England Associations. 
Getting New Members for All, Including the National 
Association. Close Co-operation Between the New 
England States Associations. By E. W. Burt. By A. 
H. Geuting, Sec. Nat. Shoe Retailers’ Assn. 

9. Advantages of a National Low Shoe Day. His- 
tory of the Effort to Date. By James H. Stone. 

Noon day Luncheon complimentary to visiting shoe 
merchants of New England. 


AFTERNOON SESSION. 
Round Table Discussion 
What Per Cent of Novelties to Buy—M. E. Tucker, 
care E. W. Burt Co. 
When to Reorder Good Sellers—Thos. S$. Childs, 
Holyoke, Mass. 
How to Move Non-Sellers—E. W. Howe, A. H. 
Howe & Sons, Boston. 
Training Clerks into Real Salespeople—F. E. Bal- 
lou, F. E. Ballou Co., Providence. 
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Summer and Seasonable Footwear—Start Selling Now 





Sports—footwear for the girl who participates and for the 
girl who dresses up to observe others participate—whites will 
lead. 


a 
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Summer nights and dancing parties bring a demand for silver 
pumps and ornaments—Sell both and remember the Bridal 
and Graduating month of June. ‘ 





Teaching Shoe Fitting—W. F. Peterson, Jones, Pet- 
erson & Newhall Co., Boston, Mass. 

Making Adjustments—Can it be Standardized?— 
Fred Smith, Palmer Shoe Co., Portland, Me. 

Successful Methods of Clearance Sales—Henry E 
Hagan, Boston, Mass. ; 

Stock-keeping Records—W. W. Willson, Willson’s 
Shoe Shop, Boston, Mass. 

Window Displays—W. E. Goodwin, Fitchburg, Mass 

Turnover on Stock—Fred Small, Gilchrist Co., Bos- 
ton, Mass. 

Advertising—Harold McNeil, Thayer, McNeil Co., 
Boston, Mass. 

Refunds and Exchanges—D. F. Sullivan, Fall River, 
Mass. (President Associated Shoe Co.) 

Commission vs. Salary for Salespeople—I. H. Morse, 
Loweéll, Mass. 

Retailing in Factories—J. J. Curran, Ellards Shoe 
Store, Lewiston, Me. 

Store Service—J. Feinberg, Model Shoe Store, Brock- 


ton. 
BANQUET AND STYLE SHOW 


Speakers at the evening banquet will be: 

Hon: Andrew J. Peters, Mayor of Boston; Hon. 
Joseph C. Pelletier, District Attorney of Suffolk 
County; Hon. Joseph A. Conry, Ex-Congressman of 
Boston. 

The Style Show will feature some forty styles on 
living models. 


There will be seventy-five concentrated displays on 


shoes and allied lines as an at-once style and buying 
guide. These booths will be around the main hall. 





Twenty-Hour Deliveries 


Lynn’s shipment of 125 cases of shoes, worth 
$25,000, from Lynn to New York on a 20 hour non- 
stop run, beating freight and express companies, and 








getting shoes to New York in time for the big Spring 
trade. 

New York buyers nailed up cases on this truck, 
helped to load the truck, and posed with the truck for 
the “Recorder” camera. 
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Kids 

29 years 
ago; @ 
veterans 
today. 
Pictured 


in Liverpool 


in Boer 
War 
times. 
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Camp Gordon troops bathing feet in stream 
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from fire plug. 


New work for baseball stars. 
American bombers in action. 
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Contented faces reflect Southern prosperity aff-cting all sorts and 
of men. . 





“Somewhere in America”—Sorting shoes donated for war relief abroad. 





“*@eeace &* oe j SP ; ' : Leggins for the laun- 
, dry. Special equip- 
ment at cantonments 
to keep our soldiers 
spic and span. 


Riding tegs seen at Virginia Hot Springs, modelled 
en British aviation uniform. 
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Wanamaker Cadets in military drill before the big Phd 
Philadelphia store. Liberty unveiled in Philadelphia, opening Third Liberty Loan drive. 
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Aids for Window and Show Card Men in Getting More Shoes Sold Right 


HE displayman in every store, whether he be a 

professional displayman or merely the salesman 
who does the display work should be provided with 
the catalogues of the fixture and display supply houses. 
This literature is not only a source-of information of 
the more modern materials to be had, but it is a source 
of inspiration to the displayman looking for ideas. 


be procured in circular form it may be omitted and 
an outline border used around the opening instead. 
This background is intended to represent the wall of a 
room and any wall paper that has not a large floral pat- 
tern may be used. The more formal panel arrange- 
ment made by using lines on plain paper may be used 
if desired. 

Behind the opening is hung a plush drape. 
A handsome maroon would go well with the 





tL 


cream and terra cotta finish suggested above. 











































































































How to Change 
Displays Daily 

A very handsome effect can be secured with 
this setting if the window is deep enough. By 
setting the wall about 18 inches in front of 
the back of the window and placing a‘ unit 
display just back of the opening and looping 
the drapes back at the sides the effect will be 
cL novel. This unit display may be specially 
lighted from béhind the wall. 


























If this plan is followed there could be a 
daily change of display, a card stating that 








Very often the displayman is willing to take more 
pains with his work and glad to produce new back- 
grounds and fixtures, but he has failed to make him- 
self acquainted with the materials that may be had at 
a small cost. 

The design in Fig. 1 is simple but effective. It is 
rich in effect and suited for any class of display. The 
pillars are imitation marble or onyx. These 
pillars are built of boards or wall board. 
They are then covered with marble paper. 
By leaving an opening at the top a plant or 
flower may be used so that the foliage may 
trail down over the column. 

Behind the pillars the background proper 
appears. ‘This may be made in one of the 
many ways already suggested in these col- 
umns. 

A perfectly plain wall may be shown, the 
upper part in cream and the lower in terra 
cotta, or the upper part in tan and the lower 
in dark blue. There should be a foot board 
and head rail across the wall from each corner 
to the opening of the center. This arch or 
opening should be finished in a similar man- 


ner with wood. The woodwork will look well finished 
in white enamel, but stained natural wood may be 
used if desired. In case this wood frame-work cannot 





some new style would be shown in the alcove 
opening every day. This latter plan would get the 
public to stop oftener at the window to see what is be- 
ing shown on that particular day. 

The background found in Fig. 2 could be built for a 
few cents. Time would be the greatest expenditure. 

First, a curtain should be hung in the back unless 
there is a permanent background, when it might be dis- 
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penseu with. If used it may be white, yellow or pale 
blue. The next step will be to build the wall. One 
way will be to make the frame work and use printed 
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Missing on This Page? 


Yes, it’s the Liberty Loan 
poster or card obtainable 
from your local committee. 


Display it every day of 


+ 50 the campaign. LOw 
Meanwhile — intensive 
iad merchandising means PHOEB 


money for more bonds. 





here is your 
chance to 
save on your 























crepe paper to represent the brick portion, a board 
painted grey or covered with grey crepe paper can be 
used to represent the coping or cap stone. Another 
method would be to use red paper or cotton and outline 
the bricks with white paint or white tape to represent 
the mortar between the bricks. 

The next part to make is the flower garden, although 
this may be omitted. 

This leaves the tree to be made, for it is a made tree. 
A natural branch may be used for the trunk, but if 
this is not available poles and wire wound with crepe 
paper may be substituted. Instead of the leaves cut 
out green cardboard disks. Keep these about the same 
size and shape, but it is not necessary to have them 
perfectly round. 

Set this up at one side and place excelsior around the 
bottom and finish with the hoops. The tree may be 
supported by attaching it to the wall near the top and 
the extremities of the branches may be supported with 
thread from the ceiling if need be. 

The only other parts to make are the posts and the 
gate. These need no explanation, except that in the 
illustration we have used a screen instead of an ordinary 
gate. Either may be used with this 


* The designs shown each week always look harder to 
make than they really are. The way to tell how much 
time and material it will take to build any background 
is to analyze the design. Divide it into its component 
parts. Estimate the work and materials required for 
each and the work will look much easier. 


Window Cards 
That Attract 

Our first card is a sale card, or rather a “special” 
card for an interior display of some line that is being 
cleared or pushed. 

In many shoe departments and stores there are one 
or two bargain tables always in evidence. Use a card 
similar to card No. 1 and the shoes will sell instead of 
sticking around. 

The poster style of lettering and card is used ex- 
tensively by some stores, while others affect the more 
delicate. It may be wise to change the style occasion- 
ally and to study the effect of the different styles on 
the sales. 

Card No. 2 is not a real poster style but may be classed 
as semi-poster. The heavy lines are poster style of 

letters and the lighter letters are a 





setting. 
If a screen is set up to take the 


single stroke Roman or Gothic, com- 
* monly called “thick and thin.” If 





place of the gate it may be designed 
as shown. First cut out the shape. 
It will be easier to cut the fancy 
top separately and attach it to the 
lower part. Then cover this with 
plain paper. Paint an outline as 
shown inside the edge, or use black 
tape and drawing tacks to make it. 
Cut the birds out of black paper and 
paste on with the tips of the wings 
loose and curled into a natural shape. 
Cut from wall paper a suitable floral 








poor s Homer 
guile 


15,5 


these words, “here is your chance to 
* save on your” had been shown in a 
real poster letter or in an- Egyptian 
the effect would have been very much 
better, as these letters are heavier 
and more in keeping with the poster 
style of lettering. 

Almost any two-color combination 
might be carried out on this card, 
but black and red are the best poster 
colors to use in combination on a 
white card. ' 











design and paste this in place and you 
have a suitable screen. 





Card No. 3 should be hanging 
prominently somewhere in your store. 
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Leather Sales and Prices 


Features of the Leather Market Under the Spotlight in the “Recorder's” 
Weekly Review | 


A HIGHER MARKET 


Best Qualities are There is a distinct improve- 
Best Sellers ment noted in the leather mar- 
ket, but the situation is much the same as a week 
ago, in that there is a tendency toward a larger dif- 
ference in quotations between qualities. Shoe manu- 
facturers are buying with somewhat greater freedom, 
and more inclination to buy at quotations. Today 
heavy stock is very high in price, while light and 
medium is somewhat disproportionately low. 


SOLE LEATHER 

Army Shoe Demand The sole leather situation 
Holds Up Prices focuses on the demands for 
Government work. A statistician figures out that the 
contracts now in hand for Government work will re- 
quire eight million soles per month for the next seven 
months, and that this will cause such a scarcity in 
the high quality sole leather that practically none 
will be available for civilian shoe manufacture. How- 
ever, while there is some scarcity in these qualities 
there is still some to be had in this and other mar- 
kets, if manufacturers are willing to pay the price. 
Naturally, there are no concessions to be had in these 


weights and qualities. 


Quotations of 
the Week 

Hemlock sole is well sold up in heavy weights, and 
medium and light weights are selling better. Heavy 
sells at 45c to 46c, 43c and 4lc, while middle and 
light weights can be had for 42c to 43c, 40c and 37c 
and rejects as low as 32c. Union sole is firm at 72c 
for best grade heavy, 62c to 65c for medium cow 
backs and 58c to 60c for light. There is some scarcity 
for certain weights and grades, caused ‘mainly through 
non-delivery of freight in transit. Oak sole in Gov- 
ernment specification weights and qualities is scarce 
and some tanners sold so far ahead as to cause un- 
easiness as to their ability to complete contracts. 
Packer scoured heavy bends are quoted as high as 
96c, but other qualities range from 84c to 92c. Best 
backs 75c to 80c for heavy. Belting butts have been 
quiet since the large sales reported last week and prices 
strong at 94c for No. 1 and 90c for No. 2, 88c for No. 3. 

Offal shows fair demand. Bellies sell at 17c to 18c 
for hemlock, 25c for union and 37c for oak. Shoulders 
29c to 30c for hemlock No. 1, 51c to 57c for union, 
and 65c to 67c for oak. Heads in.small demand and 
quoted respectively at 15c, 21c and 22c. 


UPPER LEATHER 


Principal Demand ‘The same story holds for upper 
for Finer Qualities as for sole leather, a preponder- 
ating demand for such as is needed for army or navy 
shoes, and next to that, qualities and kinds for fine 
shoes. There seems to be a feeling that prices will 
be lower on the medium and lower grades, and shoe 
manufacturers are buying mainly in small lots, just 
enough to keep their cutters busy. Calf leathers are 
selling well, especially in colors and the best grades of 
black. Colored calf for men’s shoes is held at 67c, 55c, 
62c and blacks 60c, 58c, 56c. Some fine light gray 
leather is held at 70c. Suede finish calf in colors sell- 
ing at 80c. Side leathers in colors are more active, 
ranging from 48c down, and quotations for black run 
42c, 40c, 38c and 37c. There is a good call for buck 
finished white. Some snuffed chrome leather selling 
around 37c to 38c. Wax splits are inactive, and there 
is little call for flexibles though dope splits are selling. 
Patent side leather continues in good call, prices rang- 
ing around 50c for best quality. Some sale is noted 
for colored patent. Glazed kid continues firm, with 
good demand for colors and improved call for blacks. 


THE HIDE MARKET 


Distinctly Firmer All The Boston hide market 
Along the Line shows little change since 
last report, but there is a stiffening of prices which 
seems to indicate a change from the recent downward 
trend. Ohio buffs are quoted variously from 14¢c te 
l6c, with extremes selling at 18c and 1814c. Kips are 
selling well, but prices varying so much that no ac- 
curate quotation can be given. Southerns are held at 
15c to 161%4c for near points and 13c to 14¢ for far 
points. 

The Chicago packer hide market is firmer with pres- 
ent take-off showing 2c to 4c advance over Winter 
hides. April heavy native steers are held at 27c to 28c, 
and extremes at 19c. Heavy cows are held at 25c 
for Aprils, though sales of March heavies are reported 
at 22c. Light native cows April take-off have sold at 
19c. Texas steers have sold at 27c for heavies, April 
salting, but March hides brought 25c. Lights sold at 
23c ‘and extremes 17c. The Chicago calfskin market 
is firmer with packers sold up to present takeo-ff, and 
quoting 40c. Chicago city skins have advanced and 
are now held around 40c. Outside cities 35c to 36c 
and countries 33c to 34c. New York calfskin prices 
are also advanced, quotations being $3.85, $4.50 aad 


$5.50. 
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ILLUSTRATING THE MULTIPLE UNIT PLAN IN WINDOW DISPLAYS 


A recent window by R. H. White Co., Boston, interesting in its harmony of color of shoes and accessories, and the clever building up of 
junits in separate color groups. 





Iowa Starts Low Shoe Day 


Plans of Big Campaign in Detail —Co-operative Advertising Series 
Reproduced 


HE shoe merchants of Burlington, instrumental in 
getting the Iowa Retail Shoe Dealers’ Association 
to adopt a plan and set an official time for a state-wide 
Low Shoe Day, have placed their city on the shoe 
map of the nation, with the “Burlington Plan” pre- 
sented in the following pages. 
The dates set for concentration of effort in pushing 
low shoes, white shoes and high shoes, to be annually 
observed, are as follows: 


Dates for Starting 
Three Shoe Seasons 


The first Sunday in May is official Low Shoe Day; 
the first Sunday in June is official White Shoe Day, and 
the first Sunday in October is official High Shoe Day. 

Ed. W. Hertzler,.of Burlington, was chairman of 
the committee responsible for the plan. 


Two hundred copies of the circular reproduced here 
have been mailed out by the state secretary to the 
principal shoe merchants in Iowa. These merchants 
are to put the plan before all the shoemen in their 
town and solicit enough funds from them to make the 
plan effective locally through the advertising columns 
of their newspapers. This is the co-operative part of 
the plan. It is then up to every merchant to run 
his individual advertisements in such a way as to link 
them with the plan and derive the benefit of it to 
his store. 

The patriotic plea for Low Shoe Day, used in the 
co-operative advertisements reproduced, is based on 
the third resolution adopted by the National Shoe 
Retailers’ Association at the Chicago convention, as 
the committee felt justified in so doing on account of 
present war conditions. 
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National Low Shoe. Dey vy, May 5 


Lee RE PEPER EEE Lee Pers CRETE EELS L ELE E LeeLee P er eee eee ree ei ee et et el et et ete Pee ee et et 
ER ER SESE Cee RPP P eT ee ee TEESE TTT eee PETE L ETT eT eT EL EEE LET EL EONS CEL ET SL ETE EEL ELST ELLE P EL ETE See SP eT er eT ee ee eT eT se 














To Conserve America’s 
Dwindling Leather S upply @ 


Dame Fashion and Uncle Sam have formed an alliance and issued an *! 
edict, both jointly and severally, to the people of Burlington and vicinity, — 


\. Sunday, May 5th, 


Official Low “el” Day 


Uncle Sam wants you to wear Low Shoes, because the tops in the average standard grade shoes cost from $1.56 to $3.00 a 
pair, almost enough leather to niake another pair of Low Shoes, The people: ‘of Burlington are patriotic. They, are heart and 
soul.with our boys in trenchand camp. In every way they have demonstrated their desire ta make sacrifices in-order that this 
world ‘may be “safe for democracy.” 

They are welcoming Official Low Shoe Day as another opportunity of manifesting their patriotism. ‘ Make it a point to see 
your dealer today and pick out your pair of Low Shoes, so that you may be a properly shod PATRIOT this Sunday. 











































aan Bn 60a lienieg an Evening Papers of May 2nd. 


al ‘UNCLE SAM SAYS: | 
Uy oes fotah es Deters “HELP ME SAVE AMERICA’S DWINDLING LEATHER SUPPLY” 


A decided step in this direction is to buy Low 
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\y 
to tw Day wel ees The National Shoe Retailers, to assist their , 
Sorte of tose “9 §6Uncle Sam, adopted the following resolutions, Shoes and wear them while the weather is warm. 













of Towa. al | 
‘contaase ob te sTwonnen: | which are to be observed by them: 


Low Shoe Day 



































| 
~ 
4 | 1. ‘Tike use of shoct manufactusing of every form of set by the State Shoes Authorities as 
| material Other than Irather when such material may be x 
used without pfejedice and to the advantage of the con- 
pe OO Stk 08 Sunday, May 5th 
and slippers for indoor wear wherever possible. _ 
Burlington Shoe retailers are co-operating 


3. ‘The encouragement of the use 
of Low Shoes instead of boots during 
he warmer months. 


4. The reviuction of the numbér of styles and greater 
emphasis on the practical styics and leathers for out-of- 
door wear. 





in the national movemvni of Leather Conserva- 
tion by announcing that ‘heir large and complete 
stocks of Low Shoes are waiting for you. 


Do Your 
Bits Wear 
Low Shoes 























5. Encouragement of the use of stin slippers for 
evening wear. 














Do Your Bit 
Wear Low Shoes! 


Ady: ‘No. 4 to run in Morning Paper April 28th, and Evening Paper April 30th. 
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ot Low theo Ba if 
The cost of thts series of mivei 



































weer ES A Remarkable Plan for Co-operative Merchandising 


dealers should 7 

er or any display advertisement, - ‘ 
Se teed teen The notice “To the Trade” tells the sequence of this series of advertisements, which 
Se en ee begins April 21st with the reading article opposite and terminates with No. 6, May 3d. 
cock . 
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National Low Shee oy Sunday, May 5 
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= This is to Announce to.the | 
Men and Women | 
of Burlington and Vicinity 
That the National 
Footwear 
Authorities Have 
Proclaimed 


SUNDAY, 
May 5, 1918 
OFFICIAL 
Low Shoe Day 


| 
| 
Hiya. Jl 


Hii tnd 


hi 
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JOIN HANDS WITH THEM 


‘hese Shoe Merchants 
of Burlington 


have joined hands in assisting Uncle Sam to conserve 
America’s dwindling Leather Supply by.co-operating 
with all the Shoe Merchants of Iowa in urging you to 
wear Low Shoes this summer. 
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A & COMPANY E & “COMPANY 
B & COMPANY F & COMPANY 
C & COMPANY G & COMPANY 
D & COMPANY H & COMPANY 


[HAVE YOU BOUGHT YOUR PAIR?| |, 
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ADV. NO. 2—to run in Morning ‘paperon April 24th and in Evening paper.on April 25th. 


NATIONAL LOW SHOE 
DAY MAY FIFTH 


Gk Ak KK KR KK AK KR 
Dame Fashion and Uncle Sam 
Form Entente 


Alliance. 
Adv. No. 6 to run in Morning and Evening Papers of May 3d. 


‘fo Maintain Your Standing With Both, 


G, Uncle Sam Says: 
Observe LOW SHOE DAY 


Cx Sunday, May 5th. 
For It’s a Leather Conservation Help 


This Year to Wear Low Shoes 


If you are patriotic, if you want to help do your bit to conserve leather, then you will 
wear Low Shoes thisseason. The following resolutions were adopted by the National Shoe 
Retailers Association at their Chicago convention. 


For Leather, Conservation. 3 The a enqenengeinant of of the'use 
f. eS boots during 


aicnaaneduteedome geese 
@oor wear. 
6. Encouragement of the ust of satin slippers for 
eventing wear. 
Burliigfon Shoe merchants have joined hands in assisting to do’ their utmost t6’influ- 
ence’such persons who ordinarily refuse to comply to these war-time needs, and isn with 
-with.them for their support, especially on wearing Low Shoes. 
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WHEREAS, the 
necessity the N, 8. R. A. 














ADV. No 1—To run in morning pa- - : ¥ 
oer en Age Sisk, end evening ‘ADV. NO. 8 to run in Morning Paper on April 26th, also Evening Paper of the same date. 


paper on April 2: 
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A Newspaper Ad 


Is there anyone who does not read the papers 
and wait anxiously till they come now that our 
boys are actually “in it?”’ 





Season’s Best Styles 
at Popular Prices 


Leather and Fibre Soles 
in Tan and Black 


$4.50-$5-$5.50-$6 


OU really will be surprised at 

the remarkable values we are 

showing in Men’s Oxfords. Both 

in point of styles and quality, these 

values are altogether at variance 

with the present “war prices” of 
every-day necessities. 





No. 776, 25¢ 


There are the smart narrow toes, the new medium Custom toe 
and a good assortment of wider and more conservative lasts in 
the very latest shades of tan and in black calf and kid. 


For something really snappy and up-to-date we suggest the 
Plaza or the Sport toe. More conservative dressers find the 


Banker a very high grade style. 


Buy a Bond and Do Your Share 


Insert Your Store Name Here 








: Cash with Order 
is the Rule! 


By following this rule you 
get your cuts quicker and 
help us maintain this serv- 
ice at the present low 
prices. 





No. 777, 25¢e. 
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in War-Time 











No. 778, 25c 


Get Your Oxfords 
Today 


While the Season Is Young 


OU men who have 
been waiting for low 
shoe days to come— 

days when you can enjoy 
that free and easy comfort 
your feet feel in Oxfords— 
now is your time, and Blank’s 
is the place to buy. 

Tan Oxfords—Smart English 


Last, Leather Sole, Broad Heel, 
$7.50 


Dark Mahogany Oxford — 
Narrow toe, leather sole. .$7.50 
Tan Fibre Sole Oxford—Good 
roomy last, medium toe. .$7.50 
You will find all that is new, 
and as for service, the mate- 
rials and workmanship, 
mean a hundred cents’ 
worth for every dollar you 
spend in our store. 


Now Is the Time to 
Buy That Bond 


Insert Your Store Name Here 
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Take Advantage 


of this wonderful medium. You are practically 
assured of 100% reading strength. Make your 
ads bright with small cuts. They cost little and 
help greatly. 
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Publicity 








No. 779, 25¢ 


Spring Shoe Fashions 
Smart Styles in Women’s Oxfords and Pumps 


VY HEN you are out today or tomorrow make it a> 


point to drop in at Blank’s and just look over the 
handsome assortment of pumps and oxfords in the 
newest of spring styles. 


You are sure to see something that will just suit you and 
we promise to fit you perfectly now as our range of sizes 
is at present complete. 


However, because of traffic congestion, government control, etc., 
it is almost impossible to get freight deliveries, so to be on the 
safe side you should buy at. once. : 


No. 780, 25c 


Dressy Patent Pumps 
High Heels--Light Soles 


$6.00 


ts all round dress-up 
wear there is no shoe 
prettier and more in keeping 
than a patent leather pump. 
This dainty model pictured 
above is very popular and 
you will find it hard to du- 
plicate it anywhere for the 
price. 


Insert Your Store Name Here 











Oxfords 


There are two distinct styles in Ox- 
fords, the dainty low slim shoe with 
high curved heel, and straight heel 
patterns with shorter vamps. We are 
selling many handsome models of both 
types in gray, tan, mahogany and black. 


$6.00—U pwards 


Pumps 


Pumps are the accepted Summer foot- 
wear for women. They’re cool and 
comfortable and surely there is nothing 
prettier. The favored models this 
season are of patent leather, light 
gray, black kid with high French heels. 


$5.00—U pwards 


For Smartening Last Year’s Shoes 


A good cleaner—New Buckles and Silk Laces will do a lot for 


your last Summer’s shoes. 


Our accessories case will furnish many valuable suggestions along 


this line. 


Insert Your Store Name Here 
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PATENT 


PARAMOUNT 


LEAT wit 


Bi more than seven years these 


shoes have seen service for 
afternoon and evening wear. 
Styles have changed, but the owner 
clings to these as the most comfortable 
Patent Leather Shoes he ever wore. 
The Vamps are of Patent Paramount. 


When ordering your patent leather 
styles you can’t be too particular in 
specifying the stock. 


“PARAMOUNT” Patent Leather has 
lived up to its name through all the 
years we have been manufacturing it. 


“PARAMOUNT” has kept pace with 
progress and is today the most de- 
pendable patent leather you can 


specify. 


















Boston, Massachusetts 
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The Woman in Business 


Present Conditions Demand Fairness of Judgment in Deciding Her Place 
in the Business World 


By MRS. H. F. BALL 


(From Address Before Convention of 


OT so very many years ago, had one broached the 

subject of women in business in an average as- 
sembly, the very first comment would very likely have 
been, “Women in business?” Women have no business 
in business.” And this summary disposal of the mat- 
ter would have been just as likely to come from a 
woman as a man. 

Time and evolution of the race, the sex and business 
itself have changed that intolerant and short-sighted 
attitude on the part of the world. The great war by 
making men scarce or unavailable has speeded up the 
change, but it did not inaugurate it. The point of view 
had begun to shift before geographical boundaries in 
Europe commenced to waver. Facts are hard things 
to get around, and woman in business—even big busi- 
ness—is a fact. 


Recognition of Business 
Brains in Women 

It used to be a favorite belief among those who took 
either a reverend or contemptuous view of the sex that 
woman had not a business brain. The truth is that 
women have always had their share of business brains, 
only they did not always get credit for it. 

This factor has forced its own recognition gradually. 
Just in the last 
few months the 
B. & O. Railroad 
Company has 
discovered that 
girls make just 
as good clerks as 
men. It took the 
selective draft to 
make them see it 
though, and this 
big war before it 
ends will bring 
out the fact in 
this country as 
it already has in 
Europe, es pe- 
cially in Eng- 
land, that -wom- 
an can do prac- 
tically anything 
in a_ business 
way that man 





NOVELTY IN SHOE WINDOW DISPLAYS 
can. An idea adaptable to large or small windows, used by H. S. Chase, Laconia, N. H. 


West Virginia Shoe Retailers’ Association.) 


What Women Workers 
Have Done for Britain 


Take what has been brought about by war condi- 
tions in Great Britain alone. Since July, 1914, a total 
of 1,200,000 women have been added to the number 
formerly employed in finance and banking, commerce, 
the professions and industries, directly replacing a 
total of 1,236,000 men; that is, over a million and a 
quarter of these women are doing things which men 
did previously, and doing them as well, or they 
wouldn’t be retained, for England’s motto since she 
woke up to the war in earnest has been: “Business as 
usual with intensive efficiency demanded. Of the total 
number just given, those employed in finance and bank- 
ing number 50,000, replacing 48,000 men; in commerce 
307,000, replacing 307,000 men; in the professions 
21,000, replacing 20,000 men. 


Notable Business Women 
of America 


In what is known as big business in which millions 
are manipulated,two names stand out pre-eminent, those 
of Hettie Green, who had millions, and manipulated 
them with al] 
the acumen of a 
Jay Gould or a 
Russell Sage, 
and Ida M. Tar- 
bell, who pos- 
sesses the brain 
capable of sym- 
pathetically and 
understandingly 
following the 
threads of those 
manipulations 
and to write of 
them so that he 
who runs may 
read. 

Woman’s part 
in modern busi- 
ness is indicated 
by ‘the propor- 
tion of female 
students which 
is much larger 
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Neolin Soles 


Ncolta Soles, 
though not 
made_ particularly 
for sport shoes, are 
great for golfing 
because they won’t 
slip on grass. Re- 
member this when 
gvolfers bring their 
shoes to be fixed 
up for the season. 











YP nator Heels, 
also, add to 
the pleasures of 
summer outing by 
providing a firm 
but resilient, shock- 
absorbing cushion. 
And they are guar- 
anteed to outlast 
any other heels— 
leather or rubber. 


The Goodyear Tire & Rubber Co. 
Akron, Ohio 
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REPRESENTATIVE AMERICAN SHOE STORES 


This attractive interior of the store of Mahon Shoe Co., Scranton, Pa., embodies ideas worthy of special attention. Note the “rest room” 
layout for customers, in the foreground. The “comfortable store” idea associates itself with the comfortable shoes for sale. 





than that of males at almost any _ business 
college. 


Woman Paymaster 


in U. S. Navy 


In the great department stores of the country women 
are very largely employed in responsible positions. 
Positions requiring sound judgment and the ability to 
make quick and accurate decisions. For instance, in 
many of these mammoth establishments women buyers 
are exclusively employed, it being found that their 
taste, skill and bargaining powers were greater than 
those of the average man who offered himself for the 
position. A recent example of a woman successful in 
business, the business of the United States Navy, was 
the commissioning of a young woman as paymaster, 
the first case of the kind ever known. 

The Red Cross is a living monument to women in 
business, the business of organizing, keeping alive and 
making a success of a great organization. Clara Bar- 
ton needs no other shaft to her memory, and today 
the society is one vast army of business women, their 
business being the efficient care of the sick and 


wounded soldiers, and that they know their business 
it is hardly necessary to add. 

There is no logical reason why women should not 
be a success in the shoe business. It is true, so far 
the field has not been invaded to any extent, but from 
the rank of efficient saleswomen of today, we are de- 
veloping the women merchants of tomorrow. In the 
millinery ,effects in shoes as we are now experiencing, 
the woman finds herself peculiarly adapted to the 
business. 


Potentialities of the 
Business Woman 


Business in the restricted sense of commerce and 
trade is not more engrossing, demands no more, than 
a professional or artistic career. To sum it all up, if 
asked the question whether I would recommend a busi- 
ness career to a young girl just starting out in life, I 
will say that if she possessed the right bent, the true in- 
clination to the life, I would see no reason why she 
should not embrace a business career. If she fails, it 
will not be because of any mental incapacity to cope 
with business principles and methods peculiar to and 
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Three Lines of Seamless Pumps 


IN STOCK MAY IST 
PLACE YOUR ORDER TODAY 


No. 903. Patent Seamless Pump. 16-8 Louis 
Heel. Widths AA to D. Price........ $3.25 


No. 901. Black Kid Seamless Pump. 16-8 
Louis Heel. Widths AA to D. Price $3.25 


No. 909. Fine White Cloth Seamless Pump. 
4 Louis Heel. Widths AA to C. Price $2.35 


Terms on Stock Shoes 
2-10 Net 30 

























ILLUSTRATING 
No. 909 


ILLUSTRATING 


No. 903 
No. 901 


































Keith's Konqueror “Royal” 


A number you'll like—a style your 
customers will buy regularly. 


Stock No. 148. Dark Mahogany Colored Calf 
Bal. Single Sole. 1-inch Heel. A to D, 5 to 


| re re 


Stock No. 149. Gun Metal Bal. Dull Mat 
Top. Single Sole. 1-inch Heel. A to D, 5 to 
reer rer yr res $4.25 


Send for Catalogue 


THE PRESTON B. KEITH SHOE COMPANY 


Boston Office New York O. 
207 fy Guest Barclay Bui 









BROCKTON (Campello Sta.) MASS. 


N. B.—Interest yourself in Unlocked Process Shoes 



































abs. 
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EXTAN SOLED 
footwear is found 
among the better class 
of both men and women’s 
footwear. 


— 


G 


TRA MARK 





T EX TAN 


SOLES—A QUALITY FEATURE 
of MODERN MERCHANDISING 


The successful selling influence of Textan Soles on quality shoes is founded on 
certainty of performance. 

Their durability is a matter of scientific accuracy, their comfort is based on pliancy 
--they give and take with the natural movements of the foot—not retarding and 
liring like the old time stiff sole. 

With all its comfort features the tensile strength of Textan Soles is sufficient to 
maintain a shapely sole through long hard service—and it doesn’t slip on wet 
surfaces. 

li is the soling practical for men, women and children’s standard footwear and 
outing shoes. 

Because manufacturers are daily recognizing the full quality value of Textan—every 
season sees more and more coming out with Textan Soled Numbers. 

Barb this into your memory, however, Textan success doesn’t constitute a blanket 
success for all fibre soles—there is a difference in the quality. Textan is sure—and 
it is trade marked. 


THE B.F.GOODRICH 


RUBBER COMPANY 





AKRON : ‘ . OHIO 
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‘Where to Buy, 
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The House of Service 
Novelty Footwear 
IN STOCK 
In Narrow Widths 


VINSONHALER SHOE CO., 
1211 Washington Ave., St. Louis 





throughout Sout 













Ame “These 
goods are the best of ‘their “kind for the 
South American market. 


— —, 
aterproo 

Leather that 
Takes and Re- 
tains a Polish 


Creese & Cook Co., oy 
ri at t 


P 











1508 WASHINGTON AVE 
8t. Louis, Mo 


Novelties in Stock 
For At Once Shipment 



















Wm. Sumner Smith 
CHICAGO 





“A Splendidly Equipped Plant” 
The HARVARD 
ENGRAVING CO. 


MAKERS OF HIGHEST GRADE 


Shoe Cuts for Advertising and Catalog Purposes 


at 173 Summer St., Boston 




















ILLUSTRATORS 
Cc. GRIECO 


COMMERCIAL ART CO. 
179 W. Washington Street, 
CHICAGO 


SHOE 


























T. W. oss. 
~ & DONALD, aoe. 
. JONES, Treas. 


F. E. JONES COMPANY 
FANCY 


COLORS MAT KID 


95 South Street, Boston 
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inseparable from her sex, but to one or more of the 
many reasons which would have produced failure had 
a man been in her place. 

If present conditions persist, and it looks now as if 
they would for some time to come, we are going to see 
more and more women in business. Whether they 
will have any business there will depend upon them- 
selves, upon each one’s intelligent choice of the par- 
ticular business she is in and upon her willingness to 
devote herself singly and solely to that business until 
she has grasped—its principles, mastered—a knowledge 
of its physical side, and prepared herself to speak with 
authority and knowledge when she decides the thou- 
sand and one things that come up daily for adjudica- 
tion, upon any one of which may hang issues that will 
decide the fate of the business involved. But without 
her failures and successes, the woman in business is 
here, and here to stay. | 


Buck Is the Stuff, Says T. J. K. 


T. J. Kiely, of Lynn, has made shoes for children 
for many a day. He used to make them of kid. Now 
he makes them all of white buck leather, because, he 
says, white buck leather is the real stuff for boots for 
kids. 

“You see, it’s this way,” 





says he. “White buck 


leather, being of cowhide, has the right foundation 
for leather that will stand the wear that kids give their 
shoes. It is tough stock. Having a white buck finish, 
it has the looks, as well as the wear. 









“Let a shoe merchant make a drive on white buck 
boots for children, and follow it up with a special sale 
of cleaners for white shoes, and then a bid for resoling 
those white shoes in his modern repair department, and 
he has before him as good and as promising a cam- 
paign in children’s footwear as any man could desire.” 


The Poor Little Rich Bill 
A Dialogue with a Moral 

“Who are you?” the editor said, when a sick look- 
ing stranger appeared before him. “You look a bit 
familiar, although I’m sure I haven’t seen you for some 
time.” 

“I’m A. Dollar Bill,” the stranger weakly answered. 

“Oh—pleased to recognize you, Dollar Bill,” cordially 
beamed the editor, holding out his hand. “You look a 
bit weak, old friend. What’s the matter?” 

“I’m not the same Bill I used to be,” mournfully said 
the visitor. “I can only do about half the work I used 
to do before the war.” 

“Pretty tough,” the editor reflected. 
been to see the Doctor?” 

“TI went to see Dr. McAdoo,” answered Bill, “and 
he told me that I'll never get my strength back until 
after the war. He said I ought to gain at least 25c or 
30c in weight then. In the meantime, he said, I ought 
to have a rest, and my owner ought to lay me aside 
against the day when I will be worth more.” 

“How, for instance?” asked the editor, sympa- 
thetically. 





“Have you 
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P. J. Harney Shoe Co. 


Factory, Lynn, Mass. 
Boston Office 
183 Essex Street 


W.C. Cushman & Co. 


WOMEN’S WELT AND McKAY 
SPECIALTY SHOES 
ON THE FLOOR—READY TO SHIP 


403 Albany Bld., Boston 


New Yerk Office, 127 Duane St., Room 32 














The Line of 100 Styles 
°! mfort Shoes 


Juliets — Oxfords -— Bals 


M and Warm 
Lined — Men's Slippers 
TIMSON Base. Ine, 


Boston 











Memeote meow oh ond Welt Shoes, Stylish 
t all times alues that stand ‘ao 


at their prices. 
Cotter Shoe Co. - - Lynn, Mass. 
Boston Salesroom, 212 Soon St. 








MONITOR SHOE CO. 
66-68 Reade St. 
New York, - - N. Y¥. 











Vert or 
Stock Turns 


Lane Brothers Co. Atente Ave. Boston 








HENRY LILLY CO. 
88-90 Reade Street - New York 


The Only Exclusive 
Shoe Auction House 








High Quali Shoe 
Laces for the’! Manu- 
facturing Trade. 
Write for Samples 
and Prices. 


J.& B.SALES CO. 
470 Park Ave. 
Worcester - - Mass. 
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GUARANTEED 
HUB TWO YEARS 
GORE Siu Gass aoane Gustiyy ond 


A 
Materials and ~ pe Skilled 
Labor are Used 


BOSTON OFFICE NEW ross OFFICE 
52 Chauncy St. 95 Broadway 











“If you take four of us and 
add 15c to us this month, 
making $4.15 in all, you can 
buy a War Savings Stamp 
from Uncle Sam that will 
make me ‘worth exactly $5 
cash to you on January 1, 
1923, and worth even more 
when you consider how much 
more $5 will buy then than 
now. There is nothing imagi- 
nary or theoretical about it, 
either. We Dollar Bills are 
valuable only because we can 
buy things people want. I am 
more valuable when I can buy 
more of those things than 
when I can buy less of them. 
And Uncle Sam _ will gain 
while you gain. He will have 
the use of your money when 
he sorely needs it, and, be- 
lieve me, he needs it. And I, 
Mr. Dollar Bill, will have the 
patriotic feeling that we have 
worked together for victory.” 

“Bill, you know what you 
are talking about,” exclaimed 
our editor. “Everybody ought 
to follow your advice.” 

TT ULLAL 








Colored 
Chrome 
Sides 


Beggs & Cobb, Inc., Boston, Mass. 











TANDARD KID 
“TRUE TO ITS NAME 
IT’S STANDARDIZED 
Standard Kid Mfg. Co. 
207 South St., Boston, Mass. 
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investigate and make ‘ier upon request. 
Max Kalter ; Wiccasal Co. 
100-102-104 Grand St. New York City 





The Proper Dress- 
ing for Every Shoe 


Griffin Mfg. Co., Inc. 
67-69 Murray St. 
New York 











SHOE CUTS 


ENGRAVING 
CATALOGS 


We Specialise on Shoe Trade Engraving 
» oi a ae ae 


JOURNAL SHGRAVENG co. 
257 Washington St. - 
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THE STETSON SHOE CO., Ine. 
Seuth Weymouth, Mass. 








Shoe Printers 
Special Printing 
the Boot and Shoe Trade. 


Telephone Beach 4966—4961. 





ATLANTIC PRINTING CO. 
Tear out this ad and mail for details of 
our Service for 


201 South Street, Boston, Mass. 


COLOR PRINTING DESIGNING 


CATALOGUES 
Telephone Main 3408 


HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 
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“SNOW-B BIRD’—In Stock 


Sold only in even dozens on 


Exactly the same as last a : ang to 7% 
season’s Snow-Bird — Fine ‘i 4 ' to 8 : 
White Cabretta, over 9 7, ee B—3 to7 
inches high, turn edge, cov- Se to 6% 
ered heel, with aluminum oe oe to 5% 
plate, ready to ship. Price ) ZZ to 7 
$4.00. Terms less 2 per a Py : a ie 
cent 10 days, net 30 days v2 Fea) 





uvta BANCROFT WALKER COMPANY “es omc 


RICE BUILDING 
SMART LADIES’ Mc KAYS 


“Famous for CLEAN shoes” 











TRAINED FOR THE JOB 


The HANDY LACE TIPPER 


**A Little Tool with a Big Purpose” 


Made to fill a place in the retailer’s store that is second only to 
his button attaching machine. 

It reclaims discarded laces as easily as buttons can be replaced 
on a shoe—and in a fraction of the time. 

A simple, well constructed aaa and highly polished tool 
that will last a lifetime. 

The HANDY LACE TIPPER cuts the lace to any length desired 
and mounts a conical tip on it—a tip that won’t come off. 


The operation may be performed without removing the lace from 


the shoe. 

The price in the United States is $3.75. 
Use our special tips which come in black, tan and white for the 
most successful results, although any standard conical tip can be 
used. These tips are furnished in any quantity desired. 
Price of one box assorted tips in the United States is $1.00; box 
containing 1,500 —. hy each of the following colors, Black, Tan 
and White. Handy Lace Tipper and Tips for sale by ALL LEAD- 
ING JOBBERS OF SHOE FINDINGS. . 


WORLD SUPPLY CORPORATION 


LONGACRE BUILDING 
Cor 42nd Street and Broadway - - NEW YORK, U. S. A. 


Pat. July, 1917 
One-half Actual Size 
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LEADER for your children’s shoe stock—a trade 
3 creating and holding number—we believe this New 
King Shoe is the prize winner of the times. 


Double Service Shoes 
for Children with Textan 
Double Service Toe and Heel 
A shoe that appeals both to the sense and cents of 


parents. Incidentally its stylish appearance and real 
comfort makes a hit with youngsters. 


Made with Goodyear Welt—black and tan, imitation 
tip, soft toe, unlined—and the chief item—Textan 
Double Service heel and toe. . 


We are ready to show you the line. 


MRS. A. R. KING, Inc. 


19th and Brown Sts. PHILADELPHIA, PA. 
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SION & SADE 
WORKERS UNION 


UNION/} (STAMP 























Factory 
—_" 


One Stamp Alone Marks 
The Union-Made Shoe 


One stamp and one alone marks the product of the 
Boot and Shoe Workers’ Union. 


One stamp and one alone marks the shoe acceptable 
for the union man and his family. 


One stamp and one alone marks the nationally adver- 
tised Union Stamp footwear. 


Insist on this stamp on the footwear you sell and secure 
the increase in business and profits which is knocking 


at your door. 


Boot and Shoe Workers’ 


Union 


Affiliated with the American Federation of Labor 


246 Summer Street 
BOSTON - - - MASSACHUSETTS 


JOHN F. TOBIN, General President 
CHAS. L. BAINE, Gen. Sec. Treasurer 
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This Barry Number is 
made on our Siger last, 
Wine Russian, Bal, in- 
visible Eyelets and 


~ BARRY SHOES 


For Making More Sales 
Sell a customer a pair of Barry’s and the next call will be for “another 
pair of those Barry Shoes.” If your stock calls for small range but sure 
sellers, you will be doubly pleased with Barry Shoes. 
An added feature is Textan Soles—representing utmost value and at- 
tractive selling points. Your promptness in stocking Barry Shoes means 
getting in touch more quickly with consistent sales—the Barry kind of 


getting ahead on profitable selling. 


T. D. BARRY CO., Brockton, Mass. 


Boston Office: 183 Essex St., Room 204. New York Office: 200 Fifth Ave., Room 608 
































New Barry Shoe on our 
Ramrod Last, Ivory 
Calf, Bal, Mat top, in- 


visible Eyelets and 
TEXTAN Soles. 
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E-EMINENT AS A 
SHOE <a LEATHER , 
center of the West 


Marks of Satisfaction 


These trade marks are symbols of Milwaukee’s 
pre-eminence in its fields of service to the shor 
trade. 

True American in honesty and quality, these 
Milwaukee shoe and leather products ensure 
steady sales and satisfied customers. 


The best standards of merchandising quality 
are maintained by: 


BRADLEY & METCALF CO, NUNN & BUSH SHOE CO. 


_ Men’s and Boys’ Work Men’s and Boys’ Work 


and Dress Shoes and Dress Shoes 


F. MAYER’BOOT & 
COMPANY — OGDEN SHOE COMPANY 


Makers of Honorbilt — Shoes for 


Shoes ry? aaeme Wom- en 
en an ildren 
THE MENZIES SHOE co. ““PERGMPANY 
—— Py hy Tne Fine and Service Leathers 
8 
PFISTER ’& VOGEL WEYENBERG SHOE MFG. 


LEATHER CO. COMPANY 
Shoe Upper, Sole, Harness Men’s and Boys’ Work 
and Dress Shoes 


and Glove Leather 








April 20, 1918 





is embraced in 
MENS, BOYS, LITTLE GENTS, 
WORK SHOES, DRESS SHOES 
WOMENS MEDIUM a2d 
DRESS SHOES, CHILDRENS 
SHOES, LEATHERS 9g, 
FINEST QUALITY 
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WAMPED with orders on Martha Washington Shoes. This is the situation at our factory. It tells 
a convincing story of the National popularity of the famous shoes and the high regard in which they 

are held by the shoe trade. 
The volume of Martha Washington business we have received this season is the largest in our history and 
is the highest tribute that could possibly be paid to the long established reputation of this line for supreme 
quality. 
If you will place Martha Washington Shoes in stock you will secure the bulk of the Ladies’ Fine Shoe trade 
of your locality, for the line now comprises a handsome and up-to-date array of turns and flexible welts in 
buttons, bals and bluchers, and in high and low cuts, besides the former side gore numbers that made this 
line the pre-eminent comfort line of the country. 
Don’t deprive your stock of Martha Washington Shoes, for the line and selling support back of it means 
more business for you than ever before. Send today for our catalog. 










No. 53—Glazed Don- 
gola Martha Washing- 
ton, Polish, Plain Medium 
Narrow Recede Toe, Square 
ace, 13% inch Half Military Heel, 
Turn Sole, B-E, 214-8. $3.75. 


No. 58—Glazed Don- 
gola Martha Washing- 
ton, Button, Plain Medium 
Narrow Recede Toe, Square 
Edge, 1% inch Half Military Heel, Turn 
Sole, B-E, 234-8. $3.75. 





F. Mayer Boot & Shoe Company, Milwaukee, Wis. 
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Help Your Windows Do 
Their Duty With The 


Keds 


1918 Window Trim 








ET your share of the first big call 

for Keds that will come almost 
immediately after our big 1918 adver- 
tising drive starts. 


Make your windows show that your store is the 
local headquarters for Keds. 


" Here shown are some small reproductions of the 
big four-color posters we are prepared to furnish 
Keds dealers for brightening their window 
displays. 


Get yours—and our other sales help units if you 
haven’t yet asked for them or want more. 


And if you aren’t sure you’ve ordered enough 
Keds—get another reserve order in early—later. 
we may not be able to supply you promptly. 


These window 
cards by a fa- e 
mous artist are 
each 14x22 in Un t d St t 
size and spread I e€ a es 


to 56x22 inches 
when the set of 


‘eas Rubber Company - 


graphed in full 
colors so artisti- 


cally that they 
inevitably attract New Yor k 


the passer-by. 
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_ Up First Orders 
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The Rubber Realm 






Weekly Market Review Covering Rubber Footwear and Allied Lines, 


RUBBER BOOTS 
AND SHOES 


Weather Favors the The whole section from the 
Shoe Merchant lakes to the coast, and as far 
south as Virginia, was covered with snow last Saturday, 
and with slush or mud for part of this week. In conse- 
quence it looks very much as though few or no rubbers 
will be carried over for next season’s trade. 

The demand for boots increases in some sections, 
while diminishing in others. Fishermen will always 
demand them. So will miners. Farmers formerly 
bought more than they have the last few seasons, but 
now that leather boots have so increased in price, rub- 
ber boots are again in good demand. 


TENNIS LINES 


Factories Cleaning ‘The factories continue to turn 
out heavy tickets of tennis foot- 
wear, but in some cases the manufacturers are well 
toward the fulfilment of orders on hand. This, how- 
ever, is in no sense alarming, for while jobbing houses 
have ordered liberally, and have received a large part 
of their goods, and while they have shipped out con- 
siderable amounts to their customers, the retail trade 
has hardly commenced, and second orders are not yet 
due from the latter class. With the real advent of 
spring, however, the retail call will deplete present stocks 
and repeat orders are likely to prevent any market let- 
up in the tennis department of such mills as are now 
completing their early orders. 


CRUDE RUBBER 


Transportation Slows The demand for spot rubber 
Up Filling of is getting somewhat acute, al- 
Current Orders though there is really plenty 
of rubber in the country to fill all immediate require- 
ments of the manufacturers. The transportation ques- 
tion is the main difficulty, for large supplies have been 
landed at Pacific ports, but cars are not plentiful, and 
the transit problem is still unsolved. Carloads take 
several weeks to cross the continent, while some reports 
of January and February shipments from Seattle have 
not yet arrived at New England points. The com- 
mandeering of steamers plying between our Atlantic 
ports and South America still further complicates the 
problem. All this tends to keep up prices. 

We quote spot prices: First latex pale crepe, 60c, 
smoked sheets, 57c; brown crepe, 48c; upriver fine 
para, 60c; islands fine, 54c; upriver coarse,'48c; islands 
coarse, 23-23¥4c; caucho ball, 34c for upper, 32c for 





Rubber Supplies and Prices 


lower; cameta, 23 to 24c; centrals and Mexicans, 35 to 
38c; guayule, 27 to 30c. 


SCRAP RUBBER 


Supply Increasing in As is usual in the spring, the 
Face of Moderate supply of scrap boots and 
Demand shoes is increasing, and with 
the demands of reclaimers somewhat more moderate 
than normal, prices offered by dealers are lower rather 
than higher. Supplies have been quite plentiful right 
along for some time now, and it is believed that they 
would be more so were collectors to offer all they have 
been holding for a higher market. Some caches have 
already been broken, and the contents offered the col- 
lectors, who have decided to unload. rather than run 
the risk of still lower market. Until the crude rubber 
market stiffens there is but little chance for any better 
prices being secured from dealers. At present they 
are offering collectors 8% to 8%4c for scrap boots and 
shoes, 6% to 6%c for trimmed arctics and 5% to 5¥%4c 
for untrimmed arctics. Collectors must buy at suf- 
ficient margin ‘below these rates to pay sorting and 
packing expenses, and leave some profit. 


RUBBER NOTES 


Men and Events As showing the present condi- 
in the Trade tion of the rubber footwear 
industry, especially regarding heavy goods, the 
Bureau of Supplies and Accounts of the United States 
Navy Department asked for bids for 17,000 arctics and 
four-buckle gaiters, and not a single manufacturer put 
in a bid. Since then the bureau has advertised, hoping 
to secure these boots from jobbing stocks. 


Rumors that the plant of the Narragansett Rubber 
Co. at Bristol, R.I.,was to be transferred to new owners 
have been denied by the present management, notices 
of the denial being posted at the factory. 

The Bowen Rubber Co., Providence, R. I:, has about 
completed the new building and an addition to its plant, 
and will materially increase its product as soon as the 
machinery now ordered is installed. 

George Schlosser, general factory manager of the 
shoe plants of the United States Rubber Co. in Nauga- 
tuck and Woonsocket, has been confined to his home 
by sickness for several weeks. 


W. E. Barker, of the United States Rubber Co., who 
has been on a tour of inspection to the immense plan- 
tations of the company in Sumatra, has returned, arriv- 
ing in New York last week. 
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UN 
LUNDIN SHOE, ‘& 
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By” SHOE ALL THROUGH 

















The Secret of the Steadily Increasing Demand for 


St 


under all conditions affecting market and use, is the wonderful 
SERVICE which skilled workmen, under Expert Direction, using 
up-to-date equipment and first class materials, are able to build into them. 
The illustration F song our No. 306 Black Vici Kid, 


whole quarte 
Quaker 


its 
single sole, half rubber heel, 


quarter lucher, 
last, widths B to E, all sizes, 5 to 11. Price. ..$4,05 











hit 


SHOE 


No. 346, Gun Metal, whole quarter blucher, single sole, 
— heel, Quaker last, widths B to E, all sizes, 5 *. rt 
r’ 7 














LUND-MAULDIN Co. 


MANUFACTURERS 





ST.LOUIS,U.S.A, 
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News in Shoe Markets 


Manufacturing and Merchandising Developments in. America’s Shoe Centers 


NEW YORK CITY 


Current Business 
in City Stores 


Except for the incident of the storm period last week, 
reducing temporarily the volume of business, present 
sales in the retail stores have been as active as can 


be expected, and have been largely a demand for ox- 


fords, particularly the Louis heel patent leather and 
colored kid goods. Business in pumps and colonials in 
patent leather is also quite active, although not yet up 
to the demand for the oxfords. 


Sales in 
Men’s Lines 


There is a good percentage of low cut styles in the 
men’s goods sold, but the regular bal is most in evidence 
in present sales. So far as spring selling goes, there 
does not as yet seem to be any tendency on the part 
of the civilian population to depart from the English 
toe in present season styles. 


Demand for 
Children’s Shoes 


Children’s lines show about an equal division of high 
and low cuts in the volume of sales in most stores, and 
in these there is also a very strong showing of tan and 
brown leathers, as well as the more staple black stocks. 
Outside of white kid oxfords principally the demand 
for white footwear has not yet reached any considerable 
proportion, nor is this expected by the retail trade. 
Memorial Day and after is the time at which the trade 
anticipates any considerable increase in volume of white 
business, although the coming month will probably 
show some sales in these lines. 


Engagement 
Announced 


The announcement of the engagement of Mr. J. B. 
Hausman, who is a prominent member of the retail 
shoe trade of Newark and a member of the firm of 
I. Hausman & Sons, and Miss Florence. Davidowitz, 
daughter of D. Davidowitz of the Diamond Shoe Co. 
of this city, has been announced. 


Work for 
Wounded Soldiers 


The Red Cross Institute, under the supervision of 
the American Red Cross, has established an employment 


bureau at 311 Fourth Avenue, New York City, for our 
wounded boys when they return to this country. It 
is their intention to secure the names and addresses 
of factories who will pledge themselves willing to accept 
in their employ young men who have been wounded, 
but still are able to work. The men, of course, will 
only be set at such work in which they are accomplished. 
The Institute would be thankful for the names of any 
establishments who are willing to do their bit in this 
way. So far, this work has been devoted solely to New 
York City, but it is a call to all the country. 


Business in 
Stitchdowns Active 


Both immediate and advance business is coming in 
very strongly to the Solo Shoe Co., which specializes 
in stitchdown footwear, leggings, overgaiters and the 
like. Mr. Spears of 
the house, in speak- 
ing of the orders re- 
ceived, said in the 
fall line they are call- 
ing very strongly for 
high shoes of the 
heavy stocks. Last 
week, he said, in 
point ‘of sales, was a 
record one in the his- 
tory of the business. One of the features of the business 
that is coming to them is that the demand is largely 
for the higher grade goods. Price does not seem to be 
the object, and the most popular priced numbers in 
their line demonstrate to be the poorest sellers. 

Business for the present season is also very active, 
and the calls for barefoot sandals and play shoes are 
very gratifying. The sandal illustrated is proving a 
very popular immediate seller, Mr. Spears said, and 
in all of the stocks which it made up, including lotus 
calf, patent leather, gun metal and white kip, the lotus 
and the white are the greatest sellers in the line. 





Sole Representative 
of Australian House 


Responsibilty for orders accepted from any person 
other than Arthur I. Benedict, Room 1505, 130 West 
42d Street, New York, is disclaimed by John Hunter 
& Sons, Ltd., of Sydney, Australia. Mr. Benedict, ac- 
cording to the announcement, is the only person in the 
United States authorized to act in their behalf in the 
placing and shipping of orders, 
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When a White Shoe comes into 
your Store — get down a Case of 
























The WHITE CLEANER 


for “Blanco” and White Shoes are 
inseparables; and their friendship 
outwears the Shoes. 


“*Blanco’ keeps White Shoes White 


It satisfies your customers because it does 
its work so well. They want “Blanco” and 
only “Blanco” as long as they have a white 


shoe to put it on. 


It Whitens ; it Cleans; it Preserves. Easy 
to use and always ready for use. Applied 
in a moment. No trouble, no “ messiness.” 


Clean and Handy. 


You don’t have to stock “Blanco,” 
you just sell it —or rather, it sells itself ! 
‘Blanco’ means good profits and quick profits. 


Ask your Jobber for Supplies. 













Manufactured by 


JOSEPH PICKERING & SONS, LTD. 
SHEFFIELD, England. 


coord 
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PHILADELPHIA 


Every effort is being made to get and keep stocks in 
retail stores up to the requirements of the situation, 
but obstacles that have previously been commented 
upon are great. Manufacturers all over the country, 
the retail people say, are subject to restricted produc- 
tion due to difficulties in obtaining help, and greatest of 
all the problems, that of getting the goods from point 
to point, contributes to the delay. _ Boots, particularly 
in women’s novelty lines, are relatively active and in 
ample supply. It is only in the oxford styles that the 
shortage is at a point where it causes real loss of 
business. 

It is rather early for a sale of white footwear, although 
the retail trade, at least that portion of it in the central 
retail districts, reports some business in white kid arid 
calf oxfords and pumps. 


Conditions in 
the South 


The recent experience of Mr. Badham, who covers 
the trade in North Carolina and adjacent points for 
Weimer, Wright & Watkin, is even a little better than 
the average in the prosperous South today. Mr. Bad- 
ham has been connected with the house for over 20 
years, and during that 20 years has been very suc- 
cessful, yet in the entire period he has never written 
as much business in a single week as that written 
during one March week. 

Messrs. W. H. Weimer and John Harris left last 
week for a week’s stay in the East, where they will 
go over market conditions and make a general survey 
of the situation. . 


Arthur Laing 
in Naval Service 


Mr. Laing, of Laing, Harrar & Chamberlin, was per- 
sonally very happy in the receipt of a telegram delivered 
through Government sources from his son, Arthur 
Laing, which announced his safe arrival “over there.” 
Young Laing is in the naval service. 


Features in 
Advance Buying 


All of the traveling men of Zeigler Bros. are now 
out on the road with their sample lines for fall. Robert 
Zeigler of the house said they are selling both spike and 
Louis heel, and some leather Louis. In heel heights 
there are many 12-8 and 14-8, as well as the full height 
Louis. Boot heights, of course, are 8% inches in the 
vast majority of orders. 

Field mouse is proving a very popular shade in 
the colored boots, and he advanced the thought that 
there would be a good deal more colored cloth sold 
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for the fall season than has been true up to now. Gray 
are also quite strong in the showing, and of course there 
is a good representation of the black stocks, chiefly in 
glazed kid and the dull finished leathers. Patent leather 
in boots does not seem to follow the tendency of patent 
leather in pumps, at least up to now. There is quite 
a showing of oxfords in these fall orders, and they 
anticipate they will be both sold and worn up to and 
into the winter season, in the latter case of course being 
worn with spats. The factory is being operated to 
capacity, but even for this, he says the deliveries are 
somewhat back because of manufacturing difficulties 
and shortage of help. 


White Dressings 
in Demand 


Business is active in findings houses, Mr. Henry, of 
P. P. Lagamarsino & Co., said last week. The demand 
seems to be most active for white dressings, including 
the white kid cleaners, and seems to indicate a very 
big prospective white season. Barefoot sandals and 
that class of stock are also very much in evidence in 
present orders. In making deliveries they are availing 
themselves of the parcel post to some extent, and are 
also using motor deliveries to nearby places. 

Mr. Lagomarsino of the firm has been honored with 
an important committee appointment in the Italian di- 
vision for the subscription to the Third Liberty Loan, 
and he anticipates devoting practically all of his at- 
tention to this during the period of the Liberty Loan 
drive. 


AUBURN, ME. 


Future Demand as 
Factories See It 


The breaking of winter and the coming of warm 
weather has been noticed in the shoe factories here by 
an increase in sales from “in-stock” departments. There 
has been a big demand for immediate shipment of 
shoes, and this has been felt also in orders for later 
deliveries. 

Spring and the demand for shipments of stock came 
somewhat earlier than had-been expected, and in some 
cases earlier than had been planned in arranging sched- 
ules, and, taking into consideration railroad conditions, 
it is thought that the advice of the salesmen to buy in 
quantity for early shipment will be heeded to a large 
extent. 


Big Subscription to 
Liberty Loan 
A campaign among the employees of the several shoe 


factories to buy bonds of the Third Liberty Loan will . 
be started this week. The shoe factories are taking 
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Pays for Itself in Six Months 


Mr. Grube says his Kawneer Store Front — shown 


below—has saved 50% of his newspaper advertising 
during the past two years. Despite this big saving, his up-to-date 
show window advertising has brought a big increase in sales. 


Let us show you how a Kawneer Store Front, designed to fit your particular 
needs, will pull profitable sales to your store. 


Kawneer Mfg. Company, 2613 Front Street, Niles, Mich. 





Our Portfo'io of Designs 
shows a number of up- 
to-date Kawneer Store 
Fronts. Write for it to- 
day if you are consider- 
ing remodelling your 
store building or erect- 
ing a new onc. 


SOCUEQCEQGERGREGGECGGCEOGREGEROGRGOSORRGRCGERORRERRCGHRCRORERCRORRCCEORURREREER Ta 


Constructive Co-operation 


“The Credit Clearing House, 
“440 Fourth Ave., 

“New York, N. Y. 
“Gentlemen:— 

“We would like to do business in your market, but in 
order to do this we must have you check our credits. Of 
course, you could not very well check us in the past on 
account of our being slow, but we are now taking care of 
all our obligations. We have thus far discounted all of our 
bills that we purchased in New York this spring, and wish 
to refer you to the following firms from whom we have pur- 
chased merchandise this season.” 

List of 37 concerns followed. 

“We also wish to say that our notes and post dated 
checks which we had outstanding with our creditors have 
all been taken care of. 

“Trusting this will explain everything satisfactorily, we 
remain, 


“Yours very truly, 





The Credit Clearing House 


“Builder of Better Credits” 
Offices in all important cities 
Executive Offices: 440 Fourth Ave., New York, N. Y. 








Forging Ahead shows 
how Kawneer Fronts 
have made good for 
others. We will gladly 
send you this new book- 
let if you will send us 
your address. 


nm 
SPUR STRAPS 


An accessory for your military department 
that will appeal. 


The Colt Spur Straps, like the Colt Puttee, have 
all the excellence of detail that please the critical 
buyer. They are made in genuine pigskin and 
genuine shell cordovan at $6.00 per dozen, and in 
smooth mahogany cowhide and hog grain cowhide 
at $3.00 per dozen. 


THE BIG FEATURE 


The wide part is always in the centre of the boot. 


SEND A TRIAL ORDER 


COLT CROMWELL CO. 


151 W. 36th St., New York, N. Y. 
Send for Booklet of Puttees 





























April 20, 1918 


United Shoe Machinery Corporation 


Boston : : : : Mass. 
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THE WORDS 


GOODYEAR 
WELT 


have a definite meaning in the minds of a constantly 
increasing number of shoe wearers. They mean a shoe 
that is perfectly smooth inside. They stand for 





COMFORT, STYLE AND DURABILITY 





Discriminating shoe wearers understand the interesting 
details of the manufacture of these shoes. There is in- 
disputable evidence that people want and are willing to 
pay for this high-grade type of footwear. 


Have you told your customers you had them? Many 
dealers have found it paid to do so. 
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Havana Brown Glazed Kid Boot and Cherry 
Red Calfskin Boot—Both Selling in Volume 


— 


Cherry 


34 Foxd, 14-8 French Cuban Heel. 
This Boot Made with Fair Stitched 
Welt Sole, and Perforated as IIlus- 


trated. 


Lunn & Sweet Shoe Company 





Sweet Sally Lunn 


Fall Styler 


STYLE NO. 653-45 STYLE NO. 186-20 

Red 9-inch Calf Skin Boot, Havana Brown Glazed Kid, 9-inch 
Boot, 34 Foxd, 16-8 Louis Heel, Van- 
ity Plate, Perfectly Plain. This Boot 
Is a Smart, Trim Style that Appeals. 
PRICE $5.00 PRICE $5.50 

We Will Consider It a Privilege to Receive Request From 


You to See Our Entire Fall Line. 


Auburn, Maine. 
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generous subscriptions to the bonds, and some of those 
already announced from the corporations are: Lunn & 
Sweet Shoe Co., $25,000; Cushman-Hollis, $50,000, and 
Dingley-Foss, $50,000. 


Vocational Education 
for Workers 


The Vocational School for Shoe Operatives, which 
is being conducted two evenings a week at the Edward 
Little High School of this city, is developing an interest 
which passed the expectations of the officials. It has 
been in operation but a few weeks and has nearly 100 
employees of the various factories enrolled. 

The school is run partly at the expense of the state 
and city, and the shoe manufacturers assume part of 
the expense. The teaching force is from the faculty 
of the public schools in Auburn, and the course is open 
to employees of the shoe factories. 

Tuesday evening is given over to study of arithmetic, 
spelling and grammar, as these subjects are most useful 
in the shoe business. Friday evenings are given over 
to one hour lectures by executives and department 
heads from the shoe factories, followed by an hour’s 
discussion and quiz on the lecture. 

The lecture last Friday was given by William T. 
Moran, one of the junior partners of the Lunn & Sweet 
Shoe Co. His subject was “The Building, Selling and 
Disposal of Shoes.” 

The course aims to make better shoemakers and 
to give ambitious men a chance to rise in their work. 
The theoretical side of shoemaking is taken up, and 
the making of shoes from a broader standpoint than 
is often realized by the men in the factories. While the 
school is in its early stages, plans are being made for 
another winter, and the shoe manufacturers of Auburn 
have pledged their hearty support of the project. 


Women Workers in 
Baseball League 


For several summers a twilight baseball league com- 
posed of clubs from the shoe factories has staged a 


‘championship schedule, starting in June and playing 


well into August. The league will start again this year, 
but will have a rival league that may attract more 
spectators than the old league was ever able 
to get. 

The girls from the shoe factories, encouraged perhaps 
by their success bowling last winter, are going to or- 
ganize a league, play a regular schedule for a champion- 
ship pennant as do the men. Nothing definite has been 
done yet, but a meeting is planned for next week to see 
what can be done. 

It is planned to charge admission to the girls’ league 
and use the money for war relief and war service 
clubs. 
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ST. LOUIS 


Seasonable Business 


and a Big Outlook 


Seasonable business continues to press the manufac- 
turers in the St. Louis shoe industry, and the orders by 
mail and from the salesmen on the road are continuing 
to increase, both as relates to immediate shipment and 
fall delivery merchandise, to say nothing of the ship- 
ments to be distributed through the summer season to 
meet the immediate needs. The factories are still oper- 
ating up to their labor capacity and would turn out 
larger quantities of shoes if it were possible to get the 
help, but at present it is estimated that the output re- 
mains below 80 per cent of the rated capacity. 


Leaders in Liberty 
Loan Campaign 


The opening of the Liberty Loan campaign in St. 
Louis has been characterized by very active participation 
on the part of the shoe concerns as well as by the in- 
dividual members of the corporations and the employ- 
ees. The subscriptions for third loan bonds range from 
$500,000 down to $50, and the aggregate for the in- 
dustry when it is finally totaled up will be very hand- 
some. Early in the subscriptions were those of the 
International Shoe Co., made by Chairman of the 
Board Jackson Johnson and President Frank C. Rand, 
while in the front rank also were those of the Brown 
Shoe Company, the Hamilton Brown Shoe Company 
and many others, among them the McElroy Sloan Shoe 
Co. and the smaller concerns of the city. In addition a 
large number of the active men of the various con- 
cerns have busied themselves during the past week 
and will continue to busy themselves with the Liberty 
Loan work and the promotion of bond sales. - 


Veteran Leather Merchant 
Passes Away 


Francis S. Higgins, one of the oldest leather mer- 
chants in St. Louis, died during the week at the age 
of 70 years. He was a native of Ireland, but came 
to St. Louis twenty years ago, having been previously 
engaged in the leather business in Louisville, Ky., from 
his majority. His family settled in Kentucky on their 
coming to the United States, and he was reared in Louis- 
ville. He leaves a wife, two sons and three daughters. 
During his life of activity in the leather business he 
had accumulated a considerable fortune. 


Spring Fur 
Sales Open 


The spring fur sale, which is a feature of the St. 
Louis market, will take place the coming week, and 
more than $6,000,000 of furs will be offered for sale at 
the auctions. Included in the lot will be 6,500 Alaska 





62 


SPUCCCCRcececnececnccccccceecccccccucececececucccccecceneccgccccccecccucccuccssens 


fe 


Do You Know 
Where You Stand? 


Do you know at the close of each day’s 
business the condition of your stock? Do 
you know which shoes are selling best 
and which slowest? 


Do you know how much money you are 
making each day—each week—each month 
—each season? Do you know what your 
average markdown is? 


Can you immediately detect theft, mis- 
takes and inaccuracies of all kinds? Do 
you know what each salesman is doing? 


The 
IMPLE 


S SHOE STOCK SYSTEH 


Will Tell You! 


This system is being used by many of 
the country’s biggest and best shoe 
stores—and by scores of smaller stores, 
too. It is practical, simple, effective. 


You can introduce it at once without at 
all deranging your stocks. Or you can 
introduce it gradually, as you buy new 
lines of shoes. 


No retail shoe store can possibly afford to 
be without this system of stock-keeping. 


It Will Save Its Cost the 
First Week You Install It! 


Write for FREE circular describing it 


Simplex Shoe Stock System 


239 W. 39th St. 
NEW YORK 


BOOT AND SHOE RECORDER 





fe 


April 20, 1918 


Get Your Orders in 
EARLY 


FOR 


FELT SLIPPERS 


and BOUDOIRS 


Our mills advise us that they will take no more 
orders for 1918 delivery. 


: Shortage of material, difficulty of manufacture and 


heavy advance orders are responsible for these 


= conditions. 


We have good supplies under: way but we do not 


know how long they will last, so we suggest early 


buying. 


= Write for prices, samples and details. 


LAING, HARRAR & CHAMBERLIN 
| 43 N. Third St. 


Philadelphia 








THE ADVANTAGES OF 


P erfection 


Circlettes 


With the Sharp Shoulder and Broad Wear-,: 
ing Surface i 
They don’t scratch floors They do protect 
They don’t wear slippery They do stop uneven wear 
They don’t drop out They do prevent runover heel 
PUT ’EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY t 


F. W. Whitcher Co., 2s" 


Chicago, 
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“CYGOLF” SHOES 
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IN STOCK 


BRANDED OR UNBRANDED 





Price List In Stock Department 





Stock No. Description 


711 
487 
731 
492 
594 
584 
536 
526 
436 
426 
438 
428 
414 
417 
475 
563 
562 
739 
480 
470 
469 
574 
368 
468 
564 
565 
678 
999 
482 
483 
486 
462 
702 
576 
575 
704 
3202 
3203 


Tan Glazed Kid Blu. 

Black Glazed Kid Bal. 

Tony Red Calf Bal. 

Black Glazed Kid Blu. 

Mahogany Lotus Calf Blu. Ox. 

Gun Metal Blu. Ox. 

Koko Calf Lace Ox. 

Gun Metal Lace Ox. 

Koko Side Lace Ox. 

Gun Metal Lace Ox. 

Mahogany Russia Calf Blu. Ox. 

Gun Metal Blu. Ox. 

Koko Side Lace Ox., Red Neolin Sole 
Gun Metal Lace Ox., Blk. Neolin Sole 
Gun Metal Button 

Koko Calf Bal. 

Gun Metal Bal 

Tony Red Calf Blu., O’Sullivan Rubber Heel 
Blk. Glazed Kid Blue., O’Sullivan Rubber Heel 
Black Glazed Kid Blu. 

Black Glazed Kid Blu. 

Black Glazed Kid Blu. 

Black Glazed Kid Bal. 

Gun Metal Bal., Perfect Arch Support 
Gun Metal Bal., Black Neolin Sole 
Koko Calf Bal., Red Neolin Sole 
Mahogany Lotus Calf Blu. 

Special Army Munson Shoe 

Gun Metal Blu. 

Gun Metal Button 

Gun Metal Blu. 

Gun Metal Bal. 

Dark Mahogany Lotus Calf Blu. 

Gun Metal Blue., White Doubler 

Gun Metal Blu. 

Dk. Mahogany Viscol Lotus Calf Blu. (Cork Welt) 
Ladies’ Russia Calf Bal. 

Ladies’ Gun Metal Bal. 


Price 
$5.00 
4.50 
5.25 
4.50 
4.25 
4.00 
4.50 
4.00 
4.00 
3.75 
4.00 
3.50 
3.75 
3.50 
4.00 
5.25 
4.50 
5.40 
4.65 
4.50 
4.50 
5.00 
4.50 
5.00 
4.25 
5.00 
5.25 
5.00 
4.00 
4.00 
4.00 
4.00 
5.50 
4.75 
4.50 
6.00 
5.00 
4.50 





“TERMS: 2% Ten Days. Net, Thirty Days. 
Single Pairs Net. 





KELLY-BUCKLEY CO. 


BROCKTON, MASS. 
SEND FOR OUR NEW CATALOGUE 


April 20, 1918 
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seal fur skins sent to St. Louis by the Government, which 
controls the catch in the Alaskan islands. The sale 
will last for ten days, instead of the previous five, be- 
cause of the heavy increase in the number of skins which 
have been sent in. More than 350 buyers have already 
signified their intention of attending. An interesting 
stateinent in connection with the sale is that the Gov- 
ernment now expects, as a result of the increase of 
the fur seal herds, to be able to offer for sale $2,000,000 
to $3,000,000 of skins each year henceforth. 


Vinsonhaler Visits 
French Lick Springs 


Harry Vinsonhaler, of the Vinsonhaler Shoe Co., who 
has been particularly active in reorganizing his selling 
staff and otherwise extending his business since moving 
to his new location at 1211 Washington Ave., in Janu- 
ary, is taking a rest at French Lick Springs, Ind., ac- 
companied by Mrs. Vinsonhaler. 2 


No Room for Disloyalty 
in St. Louis 


Shoeworkers lacking in loyalty are finding St. Louis 
a rather difficult place for them. Two instances during 
the past week have served to draw attention to unde- 
sirables. In one case a woman working in one of the 
factories of the Brown Shoe ‘Company made a rather 
positive declination to subscribe for a Liberty bond 
when the employers were trying to make their depart- 
ment come up to the 100 per cent mark. Immediately 
her associates demanded of the head of the department 
that she be dismissed and threatened to strike unless 
the demand were complied with. The woman in ques- 
tion is looking for another job. Oscar Siefert, employed 
by the Champion Shoe Machinery Co., gave vent to 
some undesirable language during the week regarding 
the President of the United States. He is now in the 
custody of the United States officials, and will probably 
remain there until the end of the war. In St. Louis, 
where statistics show one in every twenty-two of the 
population is already in the Governntent service in one 
capacity or another under military direction, and where 
Liberty Loan and War Stamp subscriptions are heavily 
exceeded there is very little room to be found for dis- 
loyal individuals. ; 


Merchants Consolidate 
Delivery Systems 


As a result of the suggestion of the Government that 
delivery service be minimized so far as possible, the 
retail merchants of Belleville, Ills., including the shoe 
stores, have organized a joint stock company to con- 
solidate the delivery equipment of all the stores and 
thus reduce the total equipment in service. The new 
concern will deliver merchandise for all its stockholders, 
and also for outside concerns which have had no indi- 
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vidual delivery service at a fixed price, and the net 
returns on the service will be divided among the 
stockholders. 


A. A. Tilden on 
Eastern Trip 


A. A. Tilden, president of the Shoe and Leather Club, 
and representing the George E. Belcher Last Co., of 
Stoughton, Mass., is in the East on business, and will 
also spend considerable time at the factory in connection 
with his trip to familiarize himself with new develop- 
ments and otherwise prepare himself for future business 
in the St. Louis office. 


Philip Ott in 
Army Service 


Philip Ott, who has been assisting Resident Manager 
Stauffer of the Pfister & Vogel Co. in the St. Louis office, 
has been called to the colors through his draft board in 
Milwaukee, whence he came to St. Louis, and has left 
St. Louis for his training camp. His successor in Mr. 
Stauffer’s office has not been announced. 


Membership Drive for 
Shoe and Leather Club 


The Shoe and Leather Club of St. Louis has begun 
an active drive for new members, and is receiving 
applications by the dozen at each meeting, held weekly 
on Tuesday evening. President A. A. Tilden is chair- 
man of the membership committee, which is conducting 
the campaign and is meeting with much success in the 
work. The last ladies’ night, which was on April 2, 
was very largely attended, and the entertainment pro- 
vided was unusually interesting, including musical and 


’ other numbers. 


Monthly Shipment 
Reports Discontinued 


The St. Louis shoe houses, with the exception of the 
McElroy-Sloan Shoe Company, have now all ceased to 
issue monthly statements of their shipments. This 
change of policy was determined upon during March 
by the International Company, the last house to do so. 
The McElroy-Sloan Company, for March, reported a 
gain in shipments over the same month of 1917 of 
$186,039.98. All the other houses report gains, but 
decline to give the figures. The operations of the plants 
are up to the highest possible under labor supply con- 
ditions in all cases. 


CHICAGO 


Brisk Demand in 
Retail Stores 


Chicago retail shoe merchants are having brisk busi- 
ness. The first two weeks of April, while good in vol- 
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IN STOCK 


Men’s and Boys’ 
Patent and Dull - 


UNUSUAL VALUES 
(LISTED IN STOCK CATALOG NO. 12) 


L.B.EVANS’ SON CO. 


Turn PUMPS and OXFORDS 
BETS, B, C, Bi Bie Gbk ae vnc ccvsescccscacescccess 
BOTS’, C, Dy, B, SHAS 12Gb 6 cccccsscccccecicce. 
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Four Cents a Day 


Is it worth 25 cents a week to have ready 
=for instant use an Elliott Machine with 
Maintenance Service? 

Not unless you need it; but when you 
= lose just one sale because the customer 
2 “‘couldn’t wait” while you struggled with 
=a hand tool or a machine that was good 
once, then a quarter looks awfully small 


Our minimum charge for Elliott service is 
= 25 cents a week—$1.00 per month. 


2ELLIOTT MACHINE COMPANY 


Keeps Button Trouble Away 


and Elliott service mighty necessary. 


Ask Your Jobber 
or Write . 


Grand Rapids, Mich. 











Our latest accomplishment in beautiful and practical 
Jacobean Period fixtures 


A copy of our new catalogue will be sent you for the asking. 
Make your wind tive and draw trade to YOUR store. 
A display with our fixtures makes business brisk. 


POLAY FIXTURE SERVICE, Inc. 
511 N. Halsted St. 
CHICAGO 




















Ask your jobber or write us 


in Men’s, Women’s and Children’s sizes. 


62-70 WEST 14TH STREET 





ALL YEAR ROUND SELLERS 
The E-Z Walk Felt and Novelty Slippers 


Come in a variety of styles and materials, colors and combinations 
that carry a sales making and business building appeal. 
Prices are right—Wearing Qualities excellent—Lasts that fit comfortably 


We would like to call special attention to our large display of Beaver Felt Bals 


THE E-Z WALK MFG. vO. Inc. a - 








DOWNTOWN OFFICE, 127 DUANE STREET, NEW YORK CITY, U. S. A. 
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| Greatly 
Increased 


Capacity 


GEORGE C “VAUGHAN 


96 koster Street 
-PEABODY “MASS : 
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The Problem on 
Rush Days and Sales 


is guick service. Trying on 
shoes takes up more time 
than anything else. Your 
sales force can sell three 
or four times as many 
lace shoes as they can 
any: other kind, be- 
cause lace shoes im- 
mediately impress 
people with their 
smart fitting quali- 
ties. 


This avoids alter- 
ations and read- 
justments. Your 

salespeople can 
handle a crowd 
quickly. Your 
cash register 
rings oftener. 
Everybody is 
happy and even 
tempered. 


re) 





But don’t have 
people coming back 
to your store with 
blindeyelets ripped off 
and rusty looking. See 
that the lace shoes you 
sel] have. Fast Color Eye. 
lets—the kind that 
*‘stay put”’’ and re- 
tain their origi- 
nal color. 


er 
pei 


United 
Fast Color Eyelet Co. 
Boston, Mass. 


-* 
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Custom Arch Preserver Last 








4 Styles Carried In Stock 


You can get them at once, 
as they are ready for 


—IMMEDIATE DELIVERY— 
No. 156—Cocoa Tan Calf Bal, Custom Arch 


Preserver Last. 
Price 6.50 
No. 137—Gun Metal Calf Bal, Mat Calf Top, 
Custom: Arch Preserver Last. 


. Price 6.25 


No. 145—Black Kid Glazed Kid Blu., Kan- 
garoo Tip, Wide Arch. Preserver 
Last. 
Price 6.25 


No. 139—Black Glazed Kid Bal, Kangaroo 
Tip, Custom Arch Preserver Last. 
Price 6.25 


Sizes AAA, 71% to 12; AA, 7 to 12; A, 6 to 12; 
B, 514 to 12; C, D and E, 5 to 12. 


E. T. WRIGHT & CO. 


ROCKLAND, MASS. 
—O ffices— 


Boston, 183 Essex St. 
Detroit, Washington Arcade 
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The Shoe ig An Anchored Arch 





Stylish Gentleman’s Shoe 


Designed primarily for normal feet, to 
keep good feet well and make bad feet 
better from the first try-on of the shoe. 


shank of 


gives the heavy man his first real hope 
of finding comfort. 


This shoe gets the business where 
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Anchored Arch—pbuilt into the 


The Arch Preserver Shoe 


other shoes do not. 


pst Wright, 


cucscum SHOE 


Wide Arch Preserver Last 


New York, Marbridge Bldg. 
San Francisco, Pacific Bldg. 
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ONE OF THE NEWEST STREET BOOTS 
IN THE “E &@ M LINE OF QUALITY” 


No. 3506. Turn Boot of Field Mouse Kid with seam- 
less vamp and 9-inch wave top. Full Louis 17-8 heel 
with aluminum plate. Retails at $10. 


EMERY & MARSHALL COMPANY 


HAVERHILL, MASS. 


SOUTHERN REPRESENTATIVE, CHARLES L. MARKS. 
NEW ENGLAND REP., W. H. TUCKER, 183 ESSEX ST., BOSTON. 
NEW YORK OFFICE, 1008 MARBRIDGE BLDG., ORLANDO N. DANA 
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ume of business, were slightly iess than the record made 
during the month of March, when the warm weather 
preceeding the arrival of Easter brought women buyers 
into the shoe stores with a rush. There was lively buy- 
ing all during March. Cool weather during the first 
two weeks of April caused a lesser demand than was 
had during March. Cool weather was the sole reason 
given by State Street shoe dealers for a slump in sales 
compared with March. 

Prominent shoe merchants along State Street predict 
that the arrival of warmer weather during May will 
swell their volume of sales to record demand. As it is, 
they say that they are selling women’s shoes now about 
as fast as they can get them in. They complain of de- 
layed shipments from their manufacturers and whole- 
sale supply houses. 


Percentages in 
Retail Demand 

Several of the more prominent of the State Street 
shoe merchants report that their sales of women’s foot- 
wear is about in the following proportion: 40 per cent 
wear is about in the following proportion: Forty 
per cent of the sales made are women’s high shoes, 
including brown calf leather, gray kid and suede and 
black kid leathers, also a few white kid boots; 60 per 
cent of sales are of the low effects. Pumps and oxfords 
are selling on a 50-50 basis, the pumps in best demand 
are of plain throat style in grays, gray kid, dull kid 
and patent leather. Oxfords are good sellers of the 
five eyelets lace pattern, both in medium, Cuban heel 
and Louis heels; the low heel style is popular in browns, 
Louis heels are popular in gray and black kid and patent 
leather. The demand in the high-grade line is good 
for gray and brown enamel oxfords with Louis heels. 

State Street stores say that their sales in women’s 
shoes average from $6 to $8 per pair in medium grades, 
$5 to $6 in cheap grades and $8 up in the fine grades. 


O’Connor Heads 
Liberty Loan Drive 


John O’Connor of O’Connor & Goldberg is in charge 
of the Liberty Loan campaign among the Chicago shoe 
stores. During the past week Liberty Loan subscrip- 
tions and sales among the local shoe stores ran up to 
the large total of $75,000. The employees in several of 
the larger stores along State street are doing their bit 
in the purchase of Liberty Bonds, thus helping to swell 
the total record of John O’Connor’s committee. Mr. 
O’Connor predicts that the present record will be 
doubled before the campaign is over. 


Active Work in Extending 
N. 8S. R. A. Field 


A. F. Sloane, Field Secretary of the N.S. R. A., spent 
April 12 and 13 in Chicago in conference with President 
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O’Connor regarding field work for the Association on 
the Pacific Coast. Mr. Sloane had just returned from 
Minneapolis, where he attended the annual convention 
of the Minnesota Shoe Retailers’ Association. This 
week he planned to be in Kentucky laying the ground 
work for the organization of the Kentucky shoe trade. 
Following this he will give his attention to the organiza- 
tion of the shoe merchants in Tennessee. During May 
and June Mr. Sloane will visit the Pacific Coast States 
and lay the foundation for the organization of an asso- 
ciation of Pacific Coast shoe merchants that will em- 
brace Washington, Oregon and California. President 
O’Connor’s recent trip to the coast convinced hin that 
the time is ripe for the co-operation of the National 
with the Pacific Coast dealers in effecting a permanent 
organization in that section. 


Orges 8Y,-Inch Limit 
for Shoe Tops 


John O’Connor authorizes the following statement: 
“Let me urge upon all shoe dealers not to buy shoes 
higher than 8% inches; it is unpatriotic and unnecessary 
to buy shoes with higher tops than 81% inches. Buy 
842 inch top boots or lower. In our stores we will not 
show or sell any over that height next fall. All big 
dealers throughout the country are supporting the Gov- 
ernment by complying with the Economy Board’s re- 
quest to stay within the 8% inch limit. Those who 
insist upon buying shoes higher than 8% inches will 
very likely find that they will not be able to sell them 
next fall.” 


BROCKTON 


GOOD DEMAND FOR 

WOMEN’S SHOES 

Merchants Pleased The samples of women’s foot- 
With Brockton Styles wear made in Brockton fac- 
tories and now being shown to the trade by salesmen 
representing local houses are meeting with immediate 
and cordial approval from the trade. Fall orders are 
being placed to an extent which guarantees a large 
output of women’s goods for the coming season. Brock- 
ton manufacturers have been quick to see the possi- 
bilities in development of women’s shoes and are making 
plans accordingly. By another season this production 
will be an important part of the output of Brockton 
factories. 


Daintiness of 
Women’s Styles 

The reputation for style and quality in men’s shoes 
which is enjoyed by Brockton shoe manufacturers is 
rapidly extending to the women’s lines as they become 
known to merchants. It may be confidently predicted 
that in the not distant future the city’s production. of 
women’s goods will be fully equatto the output of men’s - 
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SHOE LACES 





ALL POPULAR COLORS 

FABRIC TIP and METAL TIP 

ROUND and FLAT SILK 
and MERCERIZED 


SHOE POLISHES 


ALL LEADING BRANDS 
COMPLETE ASSORTMENT 


BLACK—WHITE—COLORS 





No. 4989 


COLONIAL BUCKLES 
and | 
BUCKLES and TONGUES 


White Kid, Patent Leather, Dull Kid and White 
Cloth, also Silver Finish Buckles. 


IMMEDIATE SHIPMENT 


THE LINCOLN CO. 


Sterling Quality Efficient Service 


1508 Washington Ave. 
St. Louis, Missouri 





April 20, 1918 





—IMPROVE YOUR 
SHOES ON DISPLAY 









MAKE YOUR SPRING 
BOOTS LOOK ATTRACTIVE 


The Invisible Top-Tree 


WILL DO IT FOR YOU 
AND SAVE TIME 


FREE SAMPLES ON REQUEST 
ORDER BY NUMBERS 


Neo. 8 For Open Form or No Form. 
Ne. 6 For Closed Form. 
No. 4 For Men’s Shoes Only. 


MANUFACTURERS 








James N. Mayhew Company 
, Minneapolis, Minnesota, U. S. A. 














CINCINNATI 


First Impressions 
always remain. 


When people enter your 
establishment are t 
greeted with a pleasant, 
attractively arranged in- 
terior that engenders in 
them the feeling that 
they are going to en- 
joy buying footwear in 
your store? 

That is the impression 
your store should give 
to those who enter. 


WE CAN HELP Y' 


THAT M 

PROFIT FOR YOU. 

No. 4204, illustrated, is 

a fine example of a 
No. 4204 low - priced high - grade 


chair. 


: 1047 Kenner St. Lh ea ~ 














eke 
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TWO PAIRS 
FOR THE PRICE OF ONE 


Cc. A. GOODING 








J. W. CARTER ¥ ; 
M. A. PHELAN H. A. HOWE 





MENS; 
Ove: Yeh) 
SAGES, 
CHICAGO, ILL. . 
FACTORY: NASHVILLE, TENN. FACTORY: CHICAGO, ILL. 
EVANSTON “Ave. AND L. &2Nn. R. Re April 20, 1918. 833-838 WEST CHICAGO AVE. 


DEAR MR. RETAILER: 


You no doubt have noticed the shoe advertisements running in the 
current magazines asking men to pay $10.00 and $12.00 a pair for 
their shoes. We do not mean to discuss whether or not shoes at 
$12.00 a pair carry the value from the manufacturers. We are persuad- 
ed to believe, however, that there are more men who can afford to 
pay $6.00 for their shoes than there are those who can pay $12.00. 


We purchased the MacDonald-Kiley ractory of Cincinnati, Ohio, and 
moved the same to Chicago. The MacDonald-Kiley lasts as you know, 
have a national reputation for super-fitting qualities, and are high 
grade in every respect. It occurred to us at the time that if we 
would take these lasts and make shoes at mora popular prices with 
good lines and neat patterns representing values, that we would be 
able to supply the greut demand for such a shos. 


The trade has accepted our proposition with enthusiasm, and many of 
the larger dealers are retailing these shoes at $6.00 a pair, which 
in reality enables the consumer to buy two pairs for the price of 

one, considering the advertising of manufacturers asking men to pay 


$12.00 a pair. 


You will find it to your interest we believe to make a thorough ex- 
amination of these shoes and lasts. They are standardized in the 
very best patterns and are carried in stock in widths, enabling you 
to duplicate your sizes at frequent intervals. 


We are, 
Very truly yours, 


REMcL-H. ° J. W. Carter Chicago Co. 


You will be under no obligation to have our s@lesman call and show 
you samples. A post card will bring him. Your orders will be ap- 
preciated and efficiently handled. 
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No. 1139—$2.90 


No. 1021—$2.10 No. 410—$3.35 
WHITE CANVAS OXFORD BROWN CHROME OXFORD WHITE REIGNSKIN OXFORD 
Plain Toe, Leather Sole, 12-8 ‘ae 


Tip, White Rubber Sole and Heel, Imitation Wing Tip, Perforated Vamp 
Hackney Last, Goodyear Welt. B and Front, 13-8 Cuban Heel, Broadway Enameled Heel, Radcliffe Last. 
to E. Last. A to D. to D. 


Order From 
This Page 





No. 1309—$3.25 
EIGHT INCH WHITE REIGNSKIN 
LACE 
Plain Toe, White Welting, Leather Sole, 


White Enameled Louis Heel, Minuette Last, 
Goodyear Welt. AA to D. 





aidan No. 1434—$4.60 
oe 2 EIGHT INCH TONY RED LACE 


NINE INCH BROWN KID LACE Imitation Wing Tip, White Welting. 
Imitation Wing Tip, Imitation Welt, 12-8 Heel, Radcliffe Last, Goodyear 
AtoD 


Perforated Vamp and Front, Louis . i Welt. to D. 
Heel, 5th Avenue Last. B to D. > 2 . 
DULL CALF OXFORD 


Imitation Tip, 12-8 Heel, Radcliffe 
Last, Goodyear Welt. A to D. 


Thomson-Crooker Shue Co. 


ROXBURY CROSSING, BOSTON, MASS. 
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footwear. All the dainty characteristics which are in- 
dispensable in women’s shoes are embodied in the made- 
in-Brockton lines for 1918. In several factories women’s 
boots are already carried in stock for this season’s at 
once delivery. 


DEMAND FOR 
COLORED SHOES 


A Feature of In-stock “The demand for in-stock 
Department Sales shoes from our factory is 100 
per cent greater than a year ago,” said a member of a 
Brockton shoe manufacturing concern. “This isn’t so 
satisfactory as it sounds, however, because we are hav- 
ing 100 per cent more difficulties in getting our goods 
through the works than a year ago. This certainly 
demonstrates that merchants are in need of goods for 
immediate sales. They are writing us day in and day 
out for deliveries by express, parcel post, or any way, 
regardless of cost, so long as they get the goods, par- 
ticularly colored shoes. The sales of men’s and women’s 
colored footwear for spring. and summer will, in my 
opinion, far exceed anything previously known. In 
fact, the sales will be only limited by the capacity of 
the factories and the ability of the merchants to get 
the goods in season for summer sales.” 


WOMEN’S SHOES 
IN STOCK 


Spring Catalogue Kelly-Buckley Company, who 
Shows New Feature for many years have been iden- 
tified with the production of “Cygolf” shoes for men, 
have for the spring season addéd to their stock depart- 
ment two styles of “Cygolf” ladies’ shoes. These are 
respectively cocoa calf and gun metal bals, both of 
eight inch height and carrying military heels. The 
new in-stock catalog just issued by Kelly-Buckley Com- 
pany describes and illustrates, in addition to the wom- 
en’s goods, 34 styles of men’s “Cygolf” footwear, ready 
for immediate shipment. These include bals, bluchers 
and oxfords in several shades of colored leather, as 
well as the staple black footwear made on a variety of 
lasts, these ranging from the extreme narrow English 
to the wide army type of shoe. Of the latter a specialty 
is carried in a service shoe made of tan Russia on the 
Munson last, according to regular United States Army 
specifications. 


WILL DISCONTINUE 
SHOE MANUFACTURING 


Old Established House Field-Lumbert Co., manu- 
to Liquidate facturers of men’s shoes, 


whose business was established many years ago in 
Brockton but has of late been located in South Boston, 
will discontinue its business. The Boston factory is 
to be given up as soon as possible. The directors of the 
company are Daniel W. Field and A. W. Lumbert, both 
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of this city. Mr. Field has been passirig the winter 
in California. 


SEASONABLE 
STOCK LINE 


Ready for Delivery by Beginning May 1, the Dal- 
a Local Concern ton Company, Inc., will 
carry in stock for immediate shipment a man’s cocoa 
brown oxford on the popular Wellington last. This 
oxford is of the circular seam type, a shoe for which 
there is an extensive demand from retail merchants; 
while the last is one which has demonstrated its fitting 
and selling qualities. 


HAVERHILL 


MAKING 
TURN SHOES 


Difficult Experience The production of turn foot- 
in Production wear calls for skilled help of 
the highest class.: These men work in teams, so called, 
and represent well trained operatives, as none others 
can be used. All materials to be used in putting the 
shoes together; that is, lasts, heels and other findings, 
must be brought to the men who work on these teams. 
Their work is confined to putting these materials to- 
gether. They will do nothing else. For instance, if 
lasts are not ready in the morning when the team comes 
to work the man who is to take the first job puts his 
name on a slate as the beginning of what is called a 
“timing out” process. When the other members of the 
team have finished the work left over from the day be- 
fore they quit for the balance of the day. Other teams 
soon follow suit, the object being to make the man- 
agement on the job in supplying materials to the turn 
workmen. There was an incident of this kind recently 
in a Haverhill factory where a boy whose duty was to 
get lasts out the night before failed to do the work. 
This cut the output of the factory the following day by 
at least 500 pairs of women’s turn footwear. 


SCARCITY OF 
SKILLED HELP 


Factories Continuously 'The demand for shoe fac- 
Seeking Employees tory help in Haverhill and 
vicinity is far in excess of the supply. This statement 
applies to almost every department of shoe production 
from cutting to shipping room. Particularly severe is 
the shortage of turn workmen who are engaged in the 
manufacture of the goods which play such an important 
part in the output of Haverhill made footwear. With 
output restricted and demand increased, Haverhill man- 
ufacturers are working under conditions which are un- 
precedented in the history of the city. Manufacturers 
however, are doing their best as regards deliveries. 
The thousands. of merchants who buy goods made in 
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READY NOW! 





SANDALS -- OXFORDS -- PUMPS -- BOOTS 








a anh Ce bo 6 ain ed hs Ss cite cine 
eS RR ee Ee ee ee te 
Ai Ny Ge SI kb ideic cera das babibadsctdiatecscewes 
Oe re. TN ccd ii etc ececdecaccnassens ; Di ditin en ete 
RE Bee SN I do ccc ee Sicacccseeedadscnanpe 


90 1,00 1.15 
90 1.00 1.15 
90 1.00 1.15 
1.00 1.15 1.35 


150 175 200 
150 175 2.00 
150 175 2.00 
170 200 235 
170 200 2,35 
170 200 235 
170 200 235 


301 Gun Metal Button................ POROTO OI PRL I ee 
302 Patent Button...... SO re eee oe rene ne” 
I 6 a5 6 05 csehccciedaadustccetstaneenen 
I Fe Bi isid. a 65s cn hi ses dwdeanseddetncsars 
OE, IE Fe II 6 ik. 5.60 k dee cote hegsns ccaerteeds sawks 
ee ae IS ia 65 nine 0 0s. dtm mmectsaekebcnunten 
ey FOG SNE Is 5. 6k. 560k 5 td caeccccxasncccansnam 


HAGERSTOWN SHOE & LEGGING CO. 


HAGERSTOWN, MARYLAND, U.S. A. 





58 84-11 11%-2 2%-6 
$.80 $90 $100 $1.40 


1.50 
1.50 
1.50 
1.75 











CATALOG 


(?) 


CATALOG 























SAMPLES 
UPON 
REQUEST 





New York 
Office 
15 Spruce 
Street 





NON-CROCKABLE LININGS 


= 8 








MAKE BUYERS Traugott Schmidt & Sons 7227 | 






& 




















OUT OF PASSERS-BY 


The dignity and beauty of Hugh Lyons period display St Et aters! rd 
fixtures attract most favorable attention. Our designs give ° 
window displays character and distinction. fi ne fe 1 t 
Built by master craftsmen under the supervision of dis- re) rob n’,"4 = ar 


play merchandisers, Hugh Lyons period fixtures have been 
given a cordial welcome by better class stores throughout 


the entire country. 


Let us send you our supplementary catalogs showing 
our Adam, Queen Anne, Chippendale and William and 


Mary designs. 


HucH LYOnsS & COMPANY 
0-0 .0 Sal 10m @ ee O10 ee @) oe 7-0-3929) 


CHICACO SALESROOM 


NEW YORK SALESROOM 
234 S. FRANKLIN ST. 


35 WwW. 32nd STREET 























= Samples 
submitted upon 
request. Ask 


for Catalog 


LANSING - MICHIGAN fandard Felt Company 


West Alhambra California 
New York, Chicago, San Francisco 
6) 








_ o9F3 











— 
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Daniel Green 
Comfy 
Slippers 





National Advertising has made them the national slippers. 






Year Round Advertising is bringing year round sales. 





Your Customers are reading our Comfy advertising in 
their favorite magazines. 





They Knowthat only Daniel Green Felt Slippers are 
“Comfy.” They will insist on seeing the Comfy label 
before they buy. Hence you can safely discount the 

danger of substitution and the misuse of the Comfy name. 














Keep your stocks replenished and keep 
Comfy Slippers where your customers can 
see them. Other dealers are selling them 
now. You can do likewise. 











Call at our New York office the next time you are 
in the city, new address, Madison Avenue Building, 


25 Madison Avenue. 






on Daniel Green Felt Shoe Co. 

















April 20, 1918 





HROUGH advertising, and by experience, 
the Public has been taught that Nedlin 
Soles are quality goods—even though they fre- 
quently are found on moderately-priced shoes. 


Because of this fact, any retailer—no matter how 
select his trade—may display and push NedOlin- 
soled shoes with confidence that this will en- 
hance his reputation—not impair it. 


The Goodyear Tire & Rubber Company 
Akron, Ohio 


NMeolin Soles 


Trade Mark Reg. U. S. Pat. Off. 
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Haverhill certainly realize what the trade here, as well 
as in all other shoe manufacturing centers is up against, 
and will make allowances accordingly. They can be 
assured that as far as Haverhill is concerned no efforts 
will be spared to supply goods in the largest possible 
volume. 


ADVERTISING FOR 
EMPLOYEES 


Demand Greater As an indication of the great de- 
Than Supply mand for men and women in 
Haverhill factories, the want pages of the local papers 
fairly bristle with big type advertisements of “help 
wanted.” Particular attention is given to the need of 
turn workmen, while calls for such operations as heel 
scouring, edge trimming, cylinder vamping, outside and 
lining cutters, shipping and packing, McKay stitching 
and lasting and many others are featured in these ad- 
vertisements. Office help, too, is quite a problem. 
Many of the younger men have been called away and 
older men and girls are to a great extent taking their 
places. No one who has any knowledge of shoemaking, 
or who is capable of office work of any kind, need go 
begging for a job in Haverhill factories. The job is 
already in waiting for him or her and permanent posi- 
tions, too. 


YOUNG SHOE MAN 
AT THE FRONT 


Member of Roland M. Baker, Jr., vice-presi- 
Local Concern dent of Bancroft Walker Company, 
shoe manufacturers of this city, is now a sergeant in a 
company of United States soldiers, which is a part of 
the American Expeditionary Forces in France. An in- 
teresting letter recently received from Sergeant Baker 
tells some of his experiences at the front. He is about 
25 years of age and the older son of Roland M. Baker of 
Boston. Mr. Baker’s younger son, Maurice, is also in 
France, wearing a corporal’s chevrons, with the Amer- 
ican forces. He left college several months ago to en- 
list in Uncle Sam’s fighting forces. 


WOMAN RUNS 

ELEVATOR 

First in This Work Miss Beatrice J. Brindle, for- 
in This City merly employed in the stitch- 
ing room of Knights-Allen Company, in this city, en- 
joys the distinction of being the first woman to operate 
an elevator in Haverhill. She is but 18 years of age, 
and her new place of employment is in the Coombs 
building in Washington Square closely adjacent to the 
shoe district. With boys demanding $15 a week on any 
kind of work and difficult to get at that, the manage- 
ment of the building decided to employ a girl. No 
doubt this is but the beginning of many similar changes 
to be made in business and factory buildings in Hav- 
erhill. 
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LYNN 


TO STOCK 
ON OXFORDS 


Merchants Will Buy A Lynn manufacturer figures 
Millions of Pairs the oxford situation thus: 

“No women’s oxfords were in stock in stores when 
the present run started on them, for merchants had 
been selling boots two years. 

“Fifty thousand stores there are in the country. 
Allow ten cases for each of them to stock them. That 
means 500,000 cases. Allow 36 pairs to a case. That 
means 18,000,000 pairs of oxfords. 

“This number will be required to stock stores. It 
is all new demand. The figures explain the brisk busi- 
ness manufacturers have on oxfords. 


SKINS ON A 
PASSENGER TRAIN 


It Cost $1,100 Extra to Some China skins were un- 
Get Them Across loaded from a Japanese ship 
the Continent at a Pacific port a while ago. 
They were loaded on an American freight car, and the 
car was attached to a Pullman passenger car train. 
The skins came across the country behind the Pullman 
cars, and were unloaded the other day at a North Shore 
tannery. The tanner paid an excess freight charge of 
$1100 for the special delivery. He needed the skins. 


A COLONIAL 
TRADE 


The “Cowe Keep” From the old records of the 
Was Paid in Essex Institute, in Salem, is 
Corn and Shoes this: “April 19, 1643. It is 
agreed upon, by ye voters of Plymouth plantation, 
that John Smyth shalbe the Cowe Keep for this year 
to keep the Towne’s Cowes, and shall have fourty bush- 
els of Indian Corne for his paynes, and a pair of shoes 
to be equally levyd upon every man according to the 
number of cowes that they shall have kept by him.” 


For the 
Trench Shoes 


The United Shoe Machinery Co. is running depart- 
ments of its Beverly factory day and night getting out 
loose nailing and other machines to be used in making 
the new Pershing trench shoes. 


OXFORDS 

FOR FALL 

Will They be Worn Concerning oxfords for fall, 
Late, Perhaps differences of opinion prevail 
With Spats? among Lynn manufacturers. 
One manufacturer says: “No oxfords for fall for us. It 
will be all boots, the 834 inch top, the new style boots.” 

(Continued on page 87) 
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STOCK 
Style No. 104 

oe 1 ee 4 Infants’ Sandal, Four Bar, No Heel, Plain, 

(TRADE MARK REGISTERED) } ag } Mamet A ha oy 

Plain, Turn, D, 8-8.-.-0-+--c 0+ ses 94:80 

RATIONAL LASTS. PRETTY PATTERNS Sheet Base "eben ‘eek "Plans tara, OD 

HONESTLY MADE. SOLD FROM STOCK yg MRE BE. 

2 : x Wheel Edge, Low Heel, Plain, ‘Turn, cD, 

With a line of turn shoes, second to none in MONG. FAs tnkos+stns scecieenee nes 
quality of materials and workmanship. 
There’s breadth to the assortment sufficient 
for you to make selection that will sell well, 
repeat regularly and pay good profit on the 

turnover. 
WRITE FOR OUR CATALOGUE 
. Style No. 108 

GRIEB SHOE MFG. CO. i> _aiemgeten 

531 Market Street Hoe" Ciinisa’s “Sasi, “Groas “Strap,” Wedge 

Feet Bae aban Bed ee eee 

PHILADELPHIA, PA. UE at eriane yintinhnas Peek 

i Ag ge 

Factory, Palmyra, Pa. BEGG ca ctvntscneasiaenhseseete $2.00 











QUALITY VARIETY 





All Colors 
Brown, Gray, ete. 



































Whittemore’s Boost You 
Whittemore’s Push Themselves 
Whittemore’s Hold Trade 


Pastes and combination packages for 
Brown, Oxblood, Russet and Black. 


The Season’s Sellers 
The Satisfaction Givers 
The Profit Makers 


Ask your jobber salesman or write us 
direct for complete catalog. 


WHITTEMORE BROS. CORP., CAMBRIDGE, MASS. 
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Rochester, 








CHOCOLATE 
BROWN RUSSIA CALF 


Tan Textan Sole, 1-Inch Rubber 
Heel. Goodyear Welt. 
sanioaaakich:  «' < simaedimecaleas 
2 to 8 


Nes. GBB. ccc ccitcvess $3.75 


HAVANA BROWN KID 
2'4%4-Inch Leather Louis Heel, SEAL 


Imitation Turn. 
A, 8% to 8; B, 3 to 8; C and D, 
% to 8 a 
i, Wc i ba on elcaas $3.75 Imitation 


No. 530 (Same as 532) 
Glazed Kid Oxford... .$3.25 


No. 669 (Same as 532) 
i ee $3.75 No. 837 


“Instantaneous Stock Department” 


The Menihan Company 


READY TO SHIP 


These models harmonize with the prevailing suits and costumes. 
Not only are they attractive, but the lasts are newly created. 
The military heel, also the leather Louis, smartly dressed women 
have approved both for style and service. Note the ““Textan” sole 
on the Sport Oxford. 





AA, 4 to 


TAN KID, KID TIP 
New Walking Heel. Goodyear 
Welt. 






Oxfords for Dress or Shopping 












8; A, 8% to 8; B, 8 to 8; 
C and D, 2% to 8 








BROWN RUSSIA 
CALF 


Wing Tip, New Military 


12-8 Heel, Goodyear Welt. 


Shoe Makers for Women 


AA, 4 to 8; A, 3% to 8; B, C and D, 
2% to 8 
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18-FT. GOODYEAR SHOE REPAIR OUTFIT 


OVER 


$300,000,000 


A YEAR 





is said to be the volume of the shoe repairing 
business of the United States. 


ARE YOU GETTING YOUR SHARE OF IT? 


If not, let us talk over with you the possibil- 
ities of a repair department. You will be 
interested to know what others are doing. 
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United Shoe Repairing Machine Company 
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April 20, 1918 


BOOT AND SHOE RECORDER 


Changes in Business 


The Last Week’s Failures, Suspensions and Changes 


Failures 


Marblehead, Mass.—Sparrell, Vickery & Bragdon, Inc., shoe manufacturers, 
reported following an attachment levied on this b , an in ary 
petition in bankruptcy has been filed against them. a 

Norwood, Mass.—Wilard H. Vinal, shoes, reported filed a voluntary petition 
in bankruptcy, listing his occupation as salesman, with liabilities of 
$1,363.69 and assets $15. - 

Lynn, Mass.—C. A. Shoe Co., shoe manufacturers, reported meeting of cred- 
itors called for April 20. . 

Glendora, Calif—A. Katz, shoes, reported left town recently, and his present 
whereabouts are not known to local authorities. He is reported involved 
financially, his liabilities exceeding his assets, and some of his creditors 
have taken charge of his stock of goods. : * 

aes eerew: T. Fish Co., shoes, etc., reported meeting of creditors called 
ior April 5. 

Waukegan, Ill.—S. H. Schwab, shoes, reported assigned. ~ 

Detroit, Mich.—Eugene Kerekes, shoes, reported petitioned into bankruptcy. 

Tracy, Minn.—Sellner Shoe Store, shoes, reported first meeting in bankruptcy 


to be held April 25. : 

Passaic, N. 1~-Geolity Shoe Shop (Rosenberg & Preiskel), shoes, etc., re- 
— offering to compromise at 35 per cent. Have been adjudged 
a 


nkrupts. 
Newcomb, N. Y.—John Anderson, shoes, etc., reported petitioned into bank- 


ruptcy. 

Greensboro, N. C.—North Carolina Wholesale Leather and Shoe Finding Co., 
leather and findings, reported a voluntary assignment has been made 
to trustee, for the benefit of creditors. This step being taken because the 
creditors did not see fit to accept the 25 per cent offer recently made. 

New York City—Frumkin Bros., shoes, reported assigned to Max G. Cohen. 

Tarboro, N. C.—Nathanson Morris Co., shoes, etc., reported petitioned into 
bankruptcy. 

Newport, N. H.—John F. Kukkola (John the Shoe Man), shoes, reported 
petitioned into bankruptcy. : 

Jamestown, N. D.—Herman Nurnberg, shoes, etc., reported an involuntary 
petition in bankruptcy was recently filed against this party, and in order 
to ebtain the dismissal of the bankruptcy proceedings Nurnberg made an 
offer of 75 per cent settlement. 

Brooklyn, N. Y.—Aron Yalkut (210 Myrtle Ave.), shoes, etc., reported 





assigned. 

Philadelphia, Pa.—Mark Bros. Co., shoes, etc., reported meeting of -creditors 
called for April 23. ‘ 

Mahanoy City, Pa.—Harry Gitlen, shoes, reported has been adjudged a vol- 
Cyr es and the first meeting of his creditors was scheduled for 
t th. 

Mt. Pleasant, Pa.—Volkin & Marchel, shoes, etc., reported has been adjudi- 
cated bankrupt and the first meeting of creditors called for April 16 last. 

eae Texas—Crescent Clothing Co., shoes, etc., reported petitioned into 
ankruptcy. 

Ogden, Utah—Christenson Shoe Co., shoes, reported assigned. 

Hopewell, Va.—Underselling Store, Inc., shoes, etc., reported has been peti- 
tioned into involuntary bankruptcy and creditors are being asked to accept 
a 30 per cent composition. The liabilities are said to be about $3,000 
and assets are estimated at $11,000. 

Milwaukee, Wis.—Joseph Miller Shoe Co. reported a meeting of creditors was 
held at Milwaukee on the 28th of March. meeting appointed G. N. 

Pratt, L. A. Fosse and Frank H. Fiedler as a committee to examine into 

the plant and work out a plan to submit to the creditors. All communi- 

cations in this matter should be addressed to Frank H. Fiedler, secretary, 

care of Albert Trostel & Sons Co., Milwaukee. 


Changes 


Boston, Mass.—S. L. Agoos, 145 South St., firm name has been changed and 
in the future business will be transacted under the name of S. L. Agoos 
Tanning Co., 145 South St., Boston. The personnel of the firm remains 
unchanged. 


Monree Shoe Co., wholesale shoes, removed to New York. 
Anchor Leather Co-op. of Mass., leather, incorporated with capital of 


Julius Kallman Co., shoe manufacturers’ goods, capital stock increased 
to 


Lynn, Mass.—The Ejigner Shoe Co., wholesale shoes, recently commenced 
business here. : 
Salem, Mass.—Daniel Glover & Son, shoe manufacturers, incorporated with 
_ capital of $100,000. ; 
Springfield, Mass.—Mary Robinson, shoes, filed married woman’s certificate. 
Peabody, Mass.—General Leather Waste Co., leather waste, etc., incorpor- 
ated with capital of $6,000. i 
Webster, Mass.—A. J. Bates Co., shoe manufacturers, capital stock increased 


$200,000. 
Haverhill, Mass.—Miriam Alter, leather, has filed married woman's certificate 
to operate as The Alter Co. 

F. J. Thompson, Inc., shoe manufacturers, J. A. Manning and J. Nelson 
Manning purchased the stock of this corporation. Will continue busi- 
ness without change of name. 

Foreman, Ark.—Thomas Dollorhide, shoes, etc., succeeded by R. L. Elliott 


& . 
Mansfield, Ark.—R. Y. Baldwin, dry goods and shoes, sold out to Martin & 


Rodgers. 

Colorado Springs, Col—J. H. Gardner Shoe Co., shoes, dissolved partnership, 
su d by Gardner’s Bootery. 

Hinckley, Minn.—R. L. Morrish bought a dry goods and shoe business here. 

Taylor’s Falls, Minn.—Hans Thoen sold his dry goods and shoe business to 
Aug. Anderson. ; 

atiese, Neb.—H. C. Johnson bought the Courtnage dry goods and shoe 
usiness. 

Randolph, Neb.—Melinger & Fisher, dry goods, shoes, etc., sold out to L. E. 


aylor. 
Blackwell, Okla——Kennedy Bros. Mercantile Co., shoes, etc., capital increased 


to $100,000. 
Hooker, Okla.—L. H. Killingsworth, shoes, sold out. 
Salem, Ore.—Brick Bros., shoes, etc., will move to Tacoma. 
Altoona, Pa—Hahn & Co., shoe findings, etc., incorporated with capital of 


$10,000. 

Chattanooga, Tenn.—Kelley-Rhodes Co., shoes, etc., closing out. 

Waynesboro, Pa.—Philadelphia Shoe Store (S. Cohen & .), shoes, sold out 
to Kirkpatrick & Kauffman. 

Iowa Park, Texas—Overbey & Troutman, shoes, etc., incorporated with 
capital of $40,000. 

Clifton Forge, Va.—J. A. Francis, shoes, etc., sold out. 

Lancaster, Texas.—Lancaster Dry Goods Co., shoes, etc., capital increased to 


$30,000. 

Mauston, Wis.—J. C. Mossberg, shoes, etc., will discontinue. 

Hurricane, W. Va.—F. W. Pierce, shoes, etc., reported assigned. 

Fort Atkinson, Wis.—Fair Store Co., shoes, etc., closing out. 

Werley, Wis.—Martin Larson, shoes, etc., sold out to Vern Payne. 

Middletown, Wis.—M. Pelton, shoes, etc., sold out. 

Cumberland, Wis.—Berkowitz & Kaplan, shoes, etc., dissolved partnership— 
succeeded by Alfred Kaplan. 

Montreal, P. Q.—Children’s Footwear Co., Ltd., recently incorporated with 
authorized capital of $20,000. 

Fond Du Lac, Wis.—The St. Cloud Shoe Co. reported dissolved. 

Clear Lake, So. Dakota.—J. H. Stodden bought the dry goods and shoe busi- 
ness of J. B. Ehois. 

Rapid City, So. Dakota——John Myhren bought a half interest in the Axel 
Johnson shoe store. : 3 

Centralia, Wash—The Napavine Mercantile Co., formerly owned by Fred 
Swayne, Inc. Capital $6,000. Incorporators, George E. Berlin, Abe 
Crabbs, R. T. Evans. 

Waupun, Wis.—Clarence Lemmenes and Garrett Hull bought the Co-operative 
Store and will conduct a dry goods and shoe department store. 

Bridgeport, Wis.—D. J. Campbell, dry goods and shoes, sold to Thomas G. 
‘aulus. 

Camp Douglas, Wis.—Frohmader & Graf, dry goods and shoes, dissolved part- 
nership; George M. Frohmader continues. 











HOTEL MARTINIQUE 


Broadway, 32d St., New York 
One Block from Pennsylvania 
Station 


The 
House of 
Taylor 


Equally Convenient for Amuse- 
ments, Shopping or Business 


157 Pleasant Rooms, with 
Private Bath 


$2.50 Per Day 


257 Excellent Rooms, with 
Private Bath, facing street, 
southern exposure 


$3.00 Per Day 
Also Attractive Rooms from 
$1.50 


The Restaurant Frices Are 
Most Moderate 





SPATS 


Fit perfect, tailored the best, prices 
right, delivery guaranteed 


4 ar 





Fine Kersey—All Leading Shades 
$16.50 to $27.50 Per Doz. 


Excellent Quality Felt 
$9.00 to $15.00 Per Doz 





When in Town Call or © 
Write for Samples 


A. PHILLIPS & CO., Inc. 
902 Broadway, New York, N. Y. 
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SALESMEN WANTED 


“Recorder” rates for space less than one-eighth 


Space ltime 7times 13times 26times 52 times 
linch..... ..$4.00 $3.00 $2.75 


Serer 8.00 6.00 5.25 
Sinch....... 12.00 9.00 7.75 
4inch ....... 15.00 12.00 10.00 


Payment in advance is required, except when regular advertisers, as amounts are too 


TTTTIILLLL 


TTTTT III iii) 


Classified and Opportunities Department 


OSITIONS WANTED: Three cents per word for each 
insertion. Minimum amount accepted, sixty cents. 
For other “Want” advertisements, five cents — word for 
each insertion. Minimum amount accepted, One D x 
$2.50 $2.00 Ads. under this heading will be received up to five o’clock 
‘ ° Tuesday, P. M. When advertisers desire answers to come in 
4.75 4.00 care of this office, twelve words must be allowed in each ad- 
vertisement for address. When advertisers desire replies for- 
7.00 6.00 warded direct to their address, each word of the address must 
be counted in the advertisement and paid for accordingly. 
9.00 8.00 Answers to ads. must be sent under letter postage. 


small tu open accounts. 
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HELP WANTED 


HELP WANTED 





WESTERN positions—We are constantly having 
good positions open throughout the West for 
first-class shoe salesmen at attractive salaries. Write 
Business Men’s Clearing House, Denver, Colorado. 


WANTED—Manager for shoe department in a 
department store in the Northwest. Must be 
a live wire. Please give full particulars in first 
letter. Address A2053, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 














POSITION WANTED 





A WELL CONNECTED salesman __ covering 
Greater New York, at present employed, de- 
sires to make a change. Address K46, care Boot 
and Shoe Recorder, 127 Duane st., New York. 


HGH-GRAD factory superintendent and sales 

manager. Have made large cities Middle West 
past 10 years, in which have large following; 
organizer; A-I style, sample, leather man; a pro- 
ducer of results; wishes to make change July 1. 
Address A2050, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 











LINE WANTED 





STENOGRAPHERS AND 
TYPEWRITERS WANTED 


MEN AND WOMEN 


The United States Government is in urgent need of thousands of typewriter operators and 
st2nographers and typewriters. All who pass examinations for the departments and offices at Wash- 
ington, B: C.,, are assured of certification for appointment. It is the manifest duty of citizens with 
this special knowledge to use it at this time where it will be of most value to the Government. 
Women especially are urged to undertake this office work. Those who have not the required training 
are encouraged to undergo instruction at once. 

Examinations for the Departmental Service, for both men and women, are held every Tuesday, 
in 450 of the principal cities of the United States, and applications may be filed with the Commission 
at Washington, D. C., at any time. 

The entrance salary ranges from $1,000 to $1,200 a year. Advancement of capable employees to 
higher salaries is reasonably rapid. : ae 

Applicants must have reached their eighteenth birthday on the date of the examination. : 

For full information in regard to the scope and. character of the examination and for application 
blanks address the U. S. Civil Service Commission, Washington, D. C., or the Secretary of 
U. S. Civil Service Board of Examiners at Boston, Mass.; New York, N. Y.; Philadelphia, Pa.; 
Atlanta, Ga.; Cincinnati, Ohio; Chicago, Ill.; St, Paul. Minn.; St. Louis, Mo.; New Orleans, La.; 
Seattle, Wash.; San Francisco, Cal.; Honolulu, Hawaii; or San Juan, Porto Rico. 


HN A. McILHENNY, 
President, U. S. Civil Service C ission, Washi > SS 








RELIABLE shoe salesman of long standing, with 

sample rooms in Cleveland, desires snappy me- 
dium and high grades men's dress shoes, also 
women’s misses’ and children’s; straight commis- 
sion only; territory Ohio and Michigan. Address 
Reliable, 115 Potomac Ave., East Cleveland, Ohio. 


UCCESSFUL retail salesman, new employed, 

desires a line of women’s or children’s shoes 

in Ohio or adjoining territory; 12 years’ practical 

shoe experience; plenty of good references. James 
W. Faris, 633 N. Market St., Galion, O. 


A SALESMAN with 14 years’ experience in Cuba 

desires to represent American manufacturers of 
shoes and leather goods in Cuban territory; best 
references. Address A2051, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 


WaANTED—By man acquainted with shoe manu- 

facturing trade in Middle Atlantic and Middle 
Western States, a line of supplies for that trade, 
such as inks, cements, fibre soles, etc. Address 
J6, care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 


OR Michigan and Indiana—Strong Eastern line 
wanted for next season by experienced sales- 
man; 20 years on the territory. Address A2052, 
ose Boot & Shoe Recorder, 207 South St., Boston, 
Mass. 


Goeop live shoe man, age 32 years, wants a good 
line men’s or women’s shoes in Mississippi and 


Alabama. Will assure good busi if I 
right line. Address Box 265, iiadien. a ” 























FOR RENT 





ATTENTION Shoe Salesmen—Sample display 


room ace fi ‘ + gs > 
Write S. B. Wax, a Building, Chicago. 








GHOE manufacturer with large export business 


be familiar with territory. Good opportunity for 
right man, w 
C. N. W., care Boot and Shoe Recorder, 207 South 
St., Boston, Mass. 


WANTED TO PURCHASE 


desires representative to travel Western Canada. 


Must have a knowledge of the shoe business and 










must have satisfactory references. 





Highest Cash Prices Paid 








for entire shoe stocks. We also buy 
your surplus or slow sellers. Quan- 
tities no object. Retail or whole- 


FOR SALE sale. Short term leases taken off 





FOR SALE—$900 stock rubber goods, at January 
1, 
and Shoe Recorder, 207 South St., Boston, Mass. 


your hands. 
Wire or Phone us 


1917, prices. Address A2054, care Boot 
Correspondence Confidential 





price. This is a reliable stand; for the past 28 
years a shoe store. Address Tigler Bros., 403 Spring 
St., West Hoboken, N. J. 


RAFTED and must sell our shoe stock, fixtures Established 1890 


and four-year lease at once, at a reasonable GLAUBERG & co 4 
520-522 Broadway, New York, 





$18 000 WORTH of general shoe stock to be 
? 


tised for sale on March 7th, but as I met with 
an accident and was confined to the hospital, stock 
was not sold. Will be disposed of at private sale 
as quickly as possible. Wm. J. Hamilton, 562 So. 
Salina St., Syracuse, N. Y. 


SHOE STOCK FOR SALE Phone Spring 6680 
We also purchase clothing, 
hats, furnishing goods, etc. 


sold in bulk. This stock was adver- 








We quick and pay highest cash price 





of shoes or 





WANTED TO PURCHASE 





ress J. H. MacFarla Secreta 
Shelby, Montana. ss Y 


. BROOKLYN PURCHASING SYNDICATE 
ANTED and needed—Machine shoe repair shop 
in county seat town—no shop in county. . Ad- ar lea eee 
Phone 3003 Willnnoheee 


Commercial Club, 
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Lynn Letter 


BOOT AND SHOE RECORDER 87 


Driving Motor Truck 


(Concluded from page 81) in Army 
Another manufacturer says: “We expect to make ox- Gerald Hitchings, of James W. Hitchings Co., Lynn 
fords for fall. Indeed, we will be glad to do so, con- shoe manufacturers, now in the army, is in the trans- 
sidering the present state of the leather market, and port division, and is driving a big truck in the service 


the shortage of help.” 


running from Chicago and the West to Atlantic ports. 





WANTED TO PURCHASE 


MISCELLANEOUS - MISCELLANEOUS 








We Buy for Cash 


Manufacturers’, Jobbers’ and 
Retailers’ Surplus Stocks, Jobs, 
Closeouts 

NO QUANTITY TOO LARGE 
We also purchase entire stocks 
from retailers or manufactur- 
ers. Send us particulars of 





T 
We pay Highest Cash Value 


VAN PRAAG & CO. 


Shoe Dept., Martin Posner, moe 
537 Broadway, New York, > Me 
Telephone "2048,2249 elias” 






















MISCELLANEOUS 








Every Shoe Store Needs 


a pair of 


“MANCHESTER” 


(Trade Mark Reg. U. S. Pat. Off.) 
CURVED JAW CUTTING 


NIPPERS 


The only nipper made 
which is just the right 
shape to cut out tacks on 
the inside of shoes. 


“ Manchester ” 
Trade Mark Reg. U.S. 
Pat. Off. 


nippers are mae of high- 
grade tool steel, nickel 
plated with a curved jaw 
that enables you to cut 
the tacks close to the in- 
sole. 


Be sure and specify 
“MANCHESTER” 
curve jaw when ordering. 


Write us direct if your 
dealer cannot supply you. 


Price, $3.25 
Frank W. Whitcher Co. 
Patentees and Manufacturers 
Boston, Mass. ,,chivs y. Lake St. 











Notice to the Trade 


It having come to oar knowledge that some unauthorized person 
is representing himself as a buyer from our firm, we hereby make it 
known that the only person in the United States of America authorized 
to act on our behalf in the placing and shipping of orders is Arthur I. 
Benedict, Room 1505, 130 West 42nd Street, New York City, and 
that we cannot accept any responsibility for orders taken from any 


other person. 











“FISHER” Reece's Recker Bottom Wood Sole Shees 


TradeMark Res 


JOHN HUNTER & SONS, Ltd. 
U. 8. Pat. Of 
ro and 


Sydney, Australia 
a tb : SUPPORT 


Without A meg to Wea 






Prevent s the Counters of Boots and hake 
from Running Over. Easily Applied. No 
a Department should be without 
them 


The New Improved 


SE. W. 9? 











Oll grain uppers, guaranteed counters 
SHOE STRETCHER | | »cvghemanitrest 
soe wie len ee ea REECE SHOE CO. - COLUMBUS, NEB, 





Job Lots of Shoes & Leather 


Are Sold Through the 
Recorder Want Ad Page 


5 CENTS A WORD 











DYoma rere 


Laren besbeirc hares) 








Write for catalog showing 
Milbradt Ladders suited for 
every kind of shelving. 


f Milbradt Mfg. 
Company 

.2410 N. 10th Street 
St. Louis, Me. 
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BOOT AND SHOE RECORDER 


THE RECORDER CREED: 
Getting More Shoes Sold he gee not only “‘more”’ but “‘right’’; sold for the right purpose, to the right wearer, in 
the rigt t fitting, for the ri ht an, at the right profit. This i is the great problem of the retail shoe merchants. 
The chief purpose of the “‘Boot and Shoe Recorder”’ is to help solve it; for this is the basic problem upon which 
depends the progress of the entire allied industries relating to shoes and leather; their production and distribution 


Annual subscription in United States, $3.50; per copy, 25 cents. Canadian, $5.00. Foreign, $7.50 
Member of the Root Member of Audit Bureau of Circulations 





Newspaper Ass'n 


Ad, h, 





of A iated B Papers, Inc. 


Each issue copyrighted by the Boot and Shoe Recorder Publishin 
bsored at the Post Office, 


Boston, Mass., as second class matter 











ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 


I WHERE TO BUY 


Published Weekly in the interest of the shoe mer- 
chant, wholesaler and manufacturer by the 


BOOT AND SHOE RECORDER PUB. CO. 
(Incorporated under Massachusetts Laws) 
CAPITAL $150,000 
OFFICERS OF THE CORPORATION 























BOOTS AND SHOES. 


Arnold, M. N., Shoe Co., No. Abington, Mass. 17 
Bancroft-Walker Co., Haverhill, Mass 15-46 
Barry Co., T. D., Brockton, Mass 
Bates Co., A. J., Webster, Mass., and Chicago 
Bradley & Metcalf Co., Milwaukee, Wis 
Carter, J. W., & Co., Nashville, Tenn., 
Chicago, 
Chippewa Shoe Mfg. Co., Chippewa, Wis 
Cotter Shoe Co., wa Mass 
Cushman & Co., C., Boston, Mass 
Dalton Co., Be dion "Mass 
E-Z Walk Mfg. Co., New York City 
Edwards Co.. J., Philadelphia 
Ellis-Eddy Co., Haverhill, Mass 
Emery & Marshall Co., Haverhill, Mass.... 
Evans’ Sons, L. B., Wakefield, Mass 
Green, Daniel, Felt Slipper Co., Boston 
Grieb Shoe Mfg. Co., Philadelphia 
Hagerstown Shoe & Legging Co., Hagerstown, 


Md. 
Harney Shoe Co., P. J., Lynn, Mass 
Holmes, W. T., 'Co., Philadelphia 

Hoyt, F. M., Shoe Co., Manchester, N. 
> Bros. Shoe Mig. Co., Hallowell, Me. 
alt-Zimmers Mfg. Co., Milwaukee, Wis 
Keith, Preston B., Shoe Co., Brockton, Mass. . 
Kelly-Buckiey Co., Brockton, Mass 

King, Mrs. A. R., Philadelphia 
Krohn-Fechheimer Shoe Co., Cincinnati, 
Lane Bros. Co., Boston, 

Lilly, Henry, New York City.. 

Lindner Shoe Co., Carlisle, 

Lund-Mauldin Shoe Co., St. 

Lunn & Sweet Shoe Co. Auburn, Me.. 
Malbon Shoe Co., Haverhill, 

Mayer, F., Boot and Shoe Co., 

Wis. 
Menihan, Co., The, 
Menzies Shoe Co., 
Monitor Shoe Co., 
Nunn & Bush Shoe Co., Milwaukee, 

Ogden Shoe Co., Milwaukee, Wis 
Packard, M. A., Co., 
Parker-Holmes & Co., 
Powell & Campbell, New York City 
Racine Shoe Mfg. Co., Racine, Wis.... 
Reece Shoe Co., 
Rhein Shoe Co., St. Louis, 
Rice & Hutchins, Inc., Boston 
Milwaukee, Wis..... 


Rochester, N. 
The, Milwaukee, 


Riemer Shoe Co., A. H., 
Smith, Wm. Sumner, 
Solo Shoe Co., New York City 

Standard Felt Co., West Alhambra, Cal 
Stetson Shoe Co., The, So. Weymouth, Mass. . 
Thompson Bros. Shoe Co., Brockton, Mass... . 
Thompson Shoe Co., St. "Paul, 
Thomson-Crooker Shoe Co., 
Timson Bros., Inc., 
United States Rubber Co., New York City.. 
Vinsonhaler Shoe Co., b 

Weyenberg Shoe Mfg. Co., Milwaukee, Wis... 
Whitcomb Shoe Co., Haverhill, Mass 

Wright, E. T., & Co., Rockland, Mass 


LEATHER AND OTHER MATERIALS. 


Beggs & Cobb., Inc., Boston 
Creese & Cook Co., Davenport, 
Einstein, J., New York City 
Hub Gore, Boston, M 
a Co., F. E., Boston 
vor, G., & Co., Inc., Gloversville, 
Pfister & Vogel Leather Co., Milwaukee, Wis. 
Schmidt, Carl E., & Co., Inc., Detroit, Mich. 
i 


Standard Kid Mfg. Co., Boston, Mass 
Thayer-Foss Co., ston, 

Trostel, Albert, & Sons Co., Milwaukee, 
Traugott, Schmidt & Sons, Detroit, Mich.. 
Vaughan, George C., Salem, Mass 


FINDINGS AND SHOE STORE SUPPLIES. 


Allen, Joseph, Pawtucket, 

Colt-Cromwell Co., New York City 

Emery-Beers Co., New York City 12 

Empire atee Findings Corp., New a. City 15 

Goodrich, F., Rubber Co., Akron, O 43 

Goodyear. Tire %& Rubber Co., yh OGscr 

J. & B. Sales Co., Worcester, Mass 

Kawneer Mfg. Co., Niles, Mich 

Laing, Harrar & Chamberlain, Philadelphia. . 

Lincoln Co., The, St. Louis, Mi 

Lyons & Co., Hugh, Lansing, Mich 

Mayhew, James N N., Co., Minneapolis, Minn. 
Mifbrade Mfg. Co., St. Louis, 

Nithos Novelty Mfg. Co., New York City.. 

Phillips, A., & Co., Inc., New York CRF .0 05 

Polay Fixture Service Co., Chicago, Ill 

Rex-Hide Rubber Mfg. Co., East Brady, Pa.. 

Scholl Mfg. Co., Chicago 

Simplex Sample "Shoe Co., New York City.. 

Streit, C. F., Mfg. Co., Cincinnati, 

United States Rubber Co., New York City 


Front Cover 
Whitcher, F. W., Co., Boston 62-87 
World Supply Corp., New York City 


MACHINERY, LASTS, MFRS.’ SUPPLIES, 
DRESSINGS, ETC. 


American Shoe Polish Co., Chicago 

Elliott Machine Co., Grand Rapids, Mich.... 

Griffin Mfg. Co., Inc., New York City 

Knomark Products Corp., New York and Bal- 
timore 

New York Dyeing Co., New York City 

Pickering, Joseph, & Sons, Ltd., Sheffield, weet 

Radium Dye Co., Inc., Kansas City, Mo. 

United Fast Color Eyelet Co., Boston, Mass... ‘ 

United Shoe Machinery Corp., 

United Shoe Repairing Machine Co., Boston. 

Wade & Co., A. R., Haverhill, Mass 

Whittemore Bros., Inc., Boston, Mass 


WINDOW DECORATIONS. 
Doty & Scrimgeour Sales Co., Inc., New York 


MISCELLANEOUS. 


Atlantic Printing Co., Boston, Mass 

Boot and Shoe Workers’ Union, Boston 48 

Brooklyn Purchasing Soaieaty, Meg N. Y. 87 

Credit Clearing House, New York. City 

Gans Stevens Mercantile Co., Chicago 

Glauberg & Co., New York ‘City, Retts se egtiepen 
rieco, C., Commercial Art, Chicago 

Harvard Engraving Co., Boston 

Hotel Martinique, New York City 

Hooper Printing Co., ston, Mass 

Journal Engraving Co., Boston, Mass 

Kalter Merc. Co., . New York City.... 

Karrar, Boston, 

New York Export Purchasing Corporation, 
New York City 

Tolman Print, Brockton, Mass 

Van Praag Co., New York City 

Zoccola Co., Inc., Boston, Mass 


CHARLES G. PHILLIPS, President 
avenre B. is HUN 
GEORGE W. R. HILL, Ist Vice-President 
WALTER C. TAYLOR, 2d Vice-President 
ARTHUR D. ANDERSON, Secretary 


SWAIN, CARPENTER & ER & NAY, Counsel 
101 Tremont Street 


AR’ D. ANDERSON, Editor 
WALTER C. TAYLOR 
GEORGE E. - PUTNAM 

Associate Editors 


E, Treasurer and Gen’l Mgr. 


THUR E. HAWKINS 





PUBLISHERS’ NOTICE 
SUBSCRIPTION—The 
Boot and 


wsuesinaion price of 


Shoe Recorder is $3.50 a year in ad- 
pon which includes postage in the United 


States, . Hawaiian Islands, Philippine 
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Cuban Office: 8. Vidal Vidal, Manager, P. O 
Box 148, Santiago de Cuba. 
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